VALUING AUSTRALIAN

COUNTRY MUSIC 2025




WE PAY OUR RESPECTS TO ELDERS PAST AND PRESENT AND TO ALL
ABORIGINAL AND TORRES STRAIT ISLANDER PEOPLE THROUGHOUT
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THE TRADITIONS AND CONTRIBUTION OF OUR FIRST MUSICIANS,
PERFORMERS AND STORYTELLERS.
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EXECUTIVE SUMMARY

INTRODUCTION

Building on the narrative and emotive strength of country
songs to engage and motivate fans, recent genre-bending
collaborations featuring stars from pop, rock, hip-hop

and rap such as Beyonce, Morgan Wallen, Post Malone
and Jelly Roll, have introduced the music to a new — and
predominantly younger, audience.

Gen Z is embracing country in never before seen numbers
as witnessed by global superstar Beyonce enjoying the
most successful streaming week of her career following the

release of her genre tribute album ‘Cowboy Carter’ in 2024.

With streamed audio on-demand continuing to grow
and provide listeners instant access to millions of songs
anywhere any time, country has surged in popularity.

As we shall see, the major challenge for all genres in our
marketplace is to make sure that local fans have access to
Australian voices telling Australian stories.

For the first time in history in 2023, four US country artists
topped the all-genre Billboard Hot 100 chart for the year.
A feat that was repeated in 2024.

.COM.AU

Shaboozey’s ‘A Bar Song (Tipsy)’ spent 9 weeks at No.1 on
the Billboard Streaming Chart and was the most streamed
song in the US for 2024.

SPOTIFY'S AUNZ SENIOR EDITOR,
AGAIN IDENTIFIED AUSTRALIA AS THE

SINCE 2023, COUNTRY MUSIC
STREAMS HAVE BY
WITH AUSTRALIA RECORDING THE

AUSTRALIA RANKS

FOR LISTENERS UNDER 25
STREAMING COUNTRY. OF
THEM IN

AGAIN ACCORDING TO SPOTIFY,
IN TERMS OF SONGWRITING AND
RECORDING, AUSTRALIA RANKS
AMONG THE

A number of recent, acclaimed performances on popular
free-to-air and streamed television shows have introduced
a new generation of Australian country artists to a whole
new fan base and audience demographic.

LIVE NATION REPORTED A
IN AUSTRALIA IN 2024/25.

Against this backdrop of market success, media exposure
and the growing interest in the genre, it was therefore very
timely to conduct the Country Music Census 2025 project
which produced the data for this report.
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The key statistics for valuing our country music market in
2025, reflect the growth that will be identified and analysed
throughout the report.

This is especially so, when we compare these findings to
those we reported in 2019.

IN THE 2024/2025 FINANCIAL YEAR,
COUNTRY MUSIC GENERATED REVENUE
OF

THIS REPRESENTS A
ON THE
IN 2019.

THIS IS A SPECTACULAR RESULT
CONSIDERING THAT IT TOOK
(FROM 1997)

REPORTED

AS REPORTED
IN 2019.

Live performances of country music at festivals, concerts and
in small venues across the nation, generated over 50% of
genre revenue, attracted 3.26 million fans and created over
2,000 Full Time Equivalent jobs for event and venue staff.

.COM.AU

LIVE COUNTRY -
BOX OFFICE &
ANCILLARY SPENDING

LIVE PERFORMANCE
EMPLOYMENT
EARNINGS

COUNTRY
RECORDING REVENUE
(AUSTRALIA)

PERFORMERS FEES

COUNTRY MEDIA
ADVERTISING

COUNTRY SONG
& PUBLISHING
ROYALTIES

GRANTS & FUNDING

DTC ARTIST
RECORDED PRODUCT

INSTRUMENTS AND
EQUIPMENT

TOTAL COUNTRY
MUSIC REVENUE

o -
89.7
(+36%)
81.6
(+21%)
(+94%)
23.2
75.2
(+33%)
0.3
0.0
. 25.7
(+108%)
12.3
N/A
0 100 200 300 400 500
MILLIONS ($)

I 2024 $1,116 MILLION

2019: $619.1 MILLION

TOTAL VARIANCE: (+80%)

600

(+82%)
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There were 137 dedicated country music festivals which
attracted 684,000 patrons. There were 49 major concerts,
including the first-ever stadium shows in Australia by a
country artist — Luke Combs. They attracted 531,000 fans.
An additional 488 concerts took place in theatres, performing
arts centres and spaces. They attracted 216,000 patrons.

There were 542 small venues that regularly presented
country music across the states and territories.

A total of 16,000+ gigs in small venues attracted
1.87 million patrons.

Revenue from box office and patron spending at country
music festivals and concerts increased significantly, while
small venues (hotels, clubs and bars) recorded a box office
decline on 2019 figures, but an increase in patron spending.

Perhaps it’s time to look to the UK, where a new initiative
has been unveiled which will see $2 from every arena and
stadium concert ticket put into a LIVE trust fund to support
grass-roots venues and events.

Based on the significant increase in concert revenue we
have reported, this would have a significant impact on those
presenters currently struggling with increasing operational
costs — among other challenges.

IN 2024/2025, COUNTRY MUSIC
FESTIVALS EMPLOYED
PERSONNEL, CREATING

COUNTRY MUSIC CONCERTS CREATED

WHILE PERFORMANCES IN

.COM.AU

(+92%)
200
150
(+106%)
100 (+205%) (+93%) —
(+112%)
50
0
FESTIVAL BOX AT\‘ECSITL'KFkY CONCERT BOX ACN%'}'ELE\RRTY SMALL VENUE SX@&}L\L’E%JE
OFFICE OFFICE BOX OFFICE
SPENDING SPENDING SPENDING

Il MiLLIONS ($) VARIATION ON 2019
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In 2023/2024, APRA represented 110,000 writers who
provided an Australian postcode. 16% of them identified
as writing ‘country’. This compared to 11% in 2019 and 6%
when we conducted our first country research in 1997.

In 2023/2024 year, APRA AMCOS reported yet another
year of revenue growth to $AUD 740 million, including a
record $86 million from the use of Australian compositions
in overseas territories ($44 million in 2019).

As we have noted in every Live Music Census project
conducted since 2017, and in our 2019 report on ‘The
Economic and Cultural Value of Australian Country Music
2018, metropolitan Melbourne continues to demonstrate its
pre-eminence as the national ‘writer capital’.

COUNTRY WRITERS AND PUBLISHERS

EARNED AN ESTIMATED
AN OF ON 2019.
o = [ S
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.COM.AU /

Over the last decade the number of country writers in each
state and territory has fluctuated, but percentage have

remained consistent — NSW 4,309 (31%), Vic 3,757 (27%),

Qld 3,297 (24%), WA 998 (7.2%), SA 768 (5.5%), Tas 279
(2%), NT 198 (1.4%), ACT 187 (1.4%)

OF VICTORIA'S COUNTRY
WRITERS ARE
IN THE ADJOINING CITIES OF

WITHIN THEIR
BOUNDARIES ARE IN THE

IN'ALL OTHER STATES AND
TERRITORIES,

BRUNSWICK, 3056

TAMWORTH, 2340

LISMORE, 2480

PRESTON, 3072

NORTHCOTE, 3070

THORNBURY, 3071

TOOWOOMBA, 4350

COBURG, 3058

FITZROY, 3065

GOSFORD, 2250

GYMPIE, 4570

RESERVOIR, 3073

MARRICKVILLE, 2204

NEWTOWN, 2042

LEICHHARDT, 2040

I TOTAL WRITERS : 1,177
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In 2024, the Australian Recording Industry Association
reported a sixth consecutive year of growth with revenue of
$AUD 717 million.

This represented an increase of 36% on the $526 million
recorded in 2019.

Streaming generated $640 million in 2024, which represented
89% of total revenue. In 2019 its revenue share was 71%.

WE ESTIMATE THAT COUNTRY MUSIC
IN 2024 GENERATED

THIS INCLUDES IN
AND
A ON THE
IN 2019,

Despite the fact that media platforms — ABC Country, KIX
Country, CountryTown, AMRAP (community radio) and
Sunburnt Country among them, report a significant increase
in the production/release of Australian artist recordings, sales
and airplay charts reveal a story of declining representation
of locally produced recordings. This is not unique to country.

On the all-genre ARIA Top 100 Singles Charts between
2017 and 2022, Australian artists averages 10 places.
In 2023, they averaged 2.5.

On the Top 100 Album Charts between 2017 and 2022,
Australian artists averaged 18 places. In 2023, they
averaged 4.

.COM.AU

In 2019, there were 10 Australian artists on ARIA’s annual
Top 50 Country Album Chart, including three in the Top 10.

In 2024, that number declined to 3, with none in the Top 10.
The highest placed at 38.

Radio Monitors compiles our genre’s most authoritative
airplay chart.

During the pandemic year of 2020, Australian country artists
understandably dominated airplay with 17 albums in the
Country Top 50. In 2023, there were 18 with 4 in the Top 10.

In 2024, there were 13, but none in the Top 10.

Data analyst Luminate analysed the 10,000 most-streamed
songs in Australia in 2024. 8% were by Australian artists,
56% by US artists and 15% by UK/Eire artists.

Australia has always been a net importer of music
originating from other territories, but in view of recent
streaming trends, it is little wonder that a number of major
industry organisations lobbied the parties contesting the
recent Federal Election to take immediate steps to increase
the representation of Australian voices, including advocating
quotas for streaming service providers similar to those
which apply to terrestrial and digital radio.

LEADING MEDIA PLATFORM
COUNTRYTOWN RECORDED A

IN

Raechel Whitchurch

Patchewollock Hotel
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The main focus of the research was to compile and analyse
data which would enable us to document the growth of

the genre and the extent to which it has recovered from

the COVID-19 travel restrictions, border closures and the
across-the-board loss of approximately 75% of festival,
concert and small venue live performances in 2020, 2021
and into 2022.

We know from our previous report — ‘The Economic
and Cultural Value of Country Music in Australia 2018’,
that for established country performers in Australia live
performance revenue accounts for some 60% of their
music-related income.

SO THE LIVE PERFORMANCE SECTION
OF THE REPORT PROVIDES THE
CLEAREST INDICATION OF THE CURRENT
HEALTH OF THE GENRE, ESPECIALLY

AS LARGE LIVE MUSIC EVENTS ARE

AND
WHERE THE
MAJORITY OF THEM TAKE PLACE.

In the last 12 months, country concerts have boomed in
Australia with US artist Luke Combs headlining the genre’s
first (sold out) stadium shows, with six concerts in Brisbane,
Melbourne and Sydney.

.COM.AU

COUNTRY MUSIC FESTIVALS CONTINUE
10 AND, IN SOME CASES,

IN AN
OFTEN DIFFICULT CLIMATE.

The small venue sector will also be a focus of our attention
as owners continue to grapple with a range of challenges
including rising operational costs.

All media sources interrogated and analysed confirmed
that there has been a dramatic increase in the number of
recordings produced by Australian artists since our

last research.

However, the ‘democratization’ of distribution via Digital
Service Providers and streaming platforms has not all
been positive.

With an estimated 70% of Australian music fans having
access to over 200 million unique streaming tracks, Luminate
reports that in 2024, 87% of tracks received less than 1,000
streams per year. Only 5% of Spotify artists registered 1,000
monthly listeners — the minimum for payment.

The fact that in recent years fewer Australian artists
featured in sales and airplay charts than was the case in
2019 is perhaps the greatest challenge currently facing
those who advocate for and promote Australian voices in all
genres, including ours.
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A significant part of the data collection and analysis
presented in the report relied on six months of work by a
team of Music Entertainment Management undergraduates
from JMC Academy’s campuses in Brisbane, Sydney and
Melbourne and Collarts in Melbourne.

My thanks to JMC staff and Felicity Rochester, Shannon
Bone, Kelsea Bannan, Hannah Radcliffe, Micky Olm-
Milligan, Jimmi Cady, Alexis Cleminson and Trish
Suministrado, whose diligence and commitment have been
vital to the project.

The methodologies they employed were primarily based on
those developed and validated by a decade of Live Music
Census projects conducted in Victoria and replicated in our
2018 country music analysis.

Where appropriate, a description of our approach and
process has been outlined in the relevant sections.

Thanks to Chantal Pereira for contributing her excellent
graphic and design skills.

Data was sourced from numerous published reports

by academics, industry commentators and a range of
organisations involved in documenting global and domestic
contemporary and country music activity.

.COM.AU

Among them were — Live Performance Australia, Chris
O’Neill, APRA AMCOS, Geoff Bell, Frontier Touring,
Ticketek, James Ellis, Moshtix, Ticketmaster, Commercial
Radio and Audio, Radio Monitors, Stephen Green,
Australian Recording Industry of Australia, AIR, KIX Country,
iHeart Country, Tim Kelly, ABC Country, Kath Devaney,
PPCA, Community Broadcasting Association of Australia,
Australian Music Industry Network, Katie Rynne, Capital
News, The Music Network, Lachlan Bryan, Creative
Australia, Christen Cornell, CountryTown, Capital News/
TCMF, Sophie Hamley, Music Australia, Tamworth Regional
Council, Cheryl Brown, Tourism Research Australia,
Raechel Whitchurch, Sunburnt Country, Christie Eliezer and
a large number of industry operatives, venue owners and
event organisers.

International context and domestic data was provided

by analysis of annual reports and country music insights
and commentary from the International Federation of
Phonographic Industries, Luminate, Billboard, Edison,
Duetti, Music Business Worldwide, Medium, MiDiA,
Goldman Sachs, Forbes Magazine, Billboard, Digital Music
News, Neilsen, Deloitte and Chartmetric.

As was the case in 2018, we have incorporated responses
from the significant number of country music fans/event
attendees and songwriter/artists who responded to our
online surveys.

Some of the data sourced and analysed for this report was
not available to us in the 2019 project.

We have therefore been careful to only provide comparative
data where and when confident of reliability and verification.

Further research will reveal the ongoing impact of
cost-of-living pressures and extreme weather events on
the consumption of live and recorded country music in
our marketplace.

The importance of this genre update was underlined by
funding the CMAA received from the NSW Government
through Create NSW and the Federal Government through
Creative Australia.

Without their endorsement and support the project
could not have been carried out with the diligence and
accuracy required.

Finally, thanks to the Tamworth Regional Council for their
ongoing support and cooperation and to my CMAA board
colleagues for their encouragement and support.

Errors and omissions are my responsibility. | hope you
enjoy the report.

DOBE NEWTON

Project Manager
July, 2025
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LIVE PERFORMANCE

ES;";Z}';@:::E&VO‘;?TEZE a’*rzﬁt;s:'j‘hI';":uz;"rl‘j;:f‘l":‘;‘;e AUSTRALIA HAS CONTINUED TO BE A WE KNOW FROM RESPONSES TO
S T ) e e (e et (e SERIOUS PLAYER IN THE MARKET WITH OUR ARTIST SURVEY THAT COUNTRY
spending at gigs, attendance and job creation associated SPOTIFY AUNZ RE-CONFIRMING ITS MUSIC ARTISTS RELY ON
=y have notory retumed 1, but hevs In 2019 REPORTING OF AUSTRALIA AS FOR
' THE AND

All recent commentaries on country music have highlighted COUNTRY MARKET
two years of unprecedgnted int(.ere.s.t and .growth in t.he ' WE ALSO KNOW FROM THE RECENT
G enine comorations P eIt mounty SINCE 2023, COUNTRY MUSIC CREATIVE AUSTRALIA ‘BASS LINE'
artists and stars from other genres who have brought the STREAMS HAVE BY REPORT THAT NEARLY OF THE
music to new and enthusiastic audiences. WITH AUSTRALIA, IN 2024, ESTIMATED REVENUE
Such has been the spike in popularity in the dominant US RECORD'NG THE GENERATED BY THE CONTEMPORARY
tmhar‘ket thflltpoae ;)/,etera; comtrr?e:;atord des.crit;)e;j ;:ountt}:y. as MUSIC SECTOR IN 2024 WAS

e ‘new Hip-Hop’ — a genre that has dominated growth in . GENERATED BY

that market for the last decade.
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Creative Australia’s ‘Soundcheck’ and ‘Soundcheck 1’ 70
reports provided detailed information and insights into
festival operations in 2024.

60

THEY IDENTIFIED 059 CONTEMPORARY
MUSIC FESTIVALS, WITH COUNTRY
RECORDING THE 50

OF ALL COUNTRY FESTIVALS

TOOK PLACE IN INNER-REGIONAL 10
LOCATIONS, IN OUTER-REGIONS
AND 4% IN REMOTE LOCATIONS. THE .

2
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REMAINING TOOK PLACE IN
INNER AND OUTER METRO LOCATIONS.
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component, but we have not attempted to estimate a
revenue share.
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TOTAL (100) AFTER ELECTRONIC (121)
AND ROCK (112). THIS WAS OUR
STARTING POINT, 4
USING INDUSTRY EVENT LICENCE LISTS
AND GENRE-SPECIFIC GIG GUIDES, 30
WE ADDED ANOTHER

THAT TOOK .
PLACE IN 2024. ’
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The list of 137, included a number of the genre’s
established marquee events — The Deni Ute Muster,
Tamworth Country Music Festival, Dashville Skyline,
Gympie Music Muster, Groundwater, Way Out West Fest,
CMC Rocks Queensland and Out On The Weekend. Two
new major events — Ridin’ Hearts and The Bend Classic
successfully debuted in 2024.

THEY ATTRACTED AN ESTIMATED
AUDIENCE OF

Based on an analysis of general admission ticket prices
and information shared with us, we have apportioned 10%
of sales to junior/youth tickets and discounted total sales by
2% to account for FOC/Complimentary tickets.

MAJOR COUNTRY MUSIC FESTIVALS IN
2024 GENERATED IN
TICKET REVENUE.

THIS REPRESENTED A
ON THE
REPORTED IN 2019.

.COM.AU

In calculating this additional spending by attendees,
we have relied on a decade of research, here and
internationally, which confirms that ticket purchase
accounts for 40-50% of spending associated with
event attendance.

We have also included an analysis of 3,000 responses
to our 2019 attendee survey and over 1,000 responses
associated with this project.

Patrons attending major country music festivals in 2024
spent an average of $125 per day on food and beverage,
$64 on merchandise and $80 on transport.

In calculating the total spend, we have discounted the
attendance by 10% to allow for those patrons who reported
$0 additional spend and allocated 30% of the adult F&B
outlay to junior/youth tickets.

In order to err on the side of caution, we have doubled the
F&B outlay for multi-day events, but have not done so for
merchandise and transport spend.

WE ESTIMATE THAT

WAS GENERATED BY ANCILLARY
PATRON SPENDING AT MAJIOR
COUNTRY MUSIC FESTIVALS IN 2024.

THIS REPRESENTED A
ON THE
IN 2019.

REPORTED

With the exception of Groundwater (Broadbeach), Ridin’
Hearts (Sydney and Melbourne) and one of the three Out
on The Weekend events (Melbourne), the other major
festivals took place in regional cities and locations,
where patrons rely on a number of accommodation
options — camping, caravan parks, motels, hotels,
home-stays, staying with friends and relatives.

Based on information shared with us by organisers,
survey responses by attendees and allowing for a
sharing of facilities, we estimate an additional outlay
of $12.3 million on accommodation.

The 116 dedicated small country festivals held in 2024,
varied significantly in size.

THEY ATTRACTED A COMBINED
AUDIENCE OF
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A small number were community celebration events with
free entry, while the majority were single day, ticketed
events. Where they were ticketed, the average for general
admission was $85.

USING THE AUDIENCE ‘DISCOUNT’
FIGURE OUTLINED ABOVE, WE
ESTIMATE THAT SMALL COUNTRY
MUSIC FESTIVALS IN 2024
GENERATED BOX OFFICE REVENUE
OF

THIS REPRESENTED A
ON THE RECORDED
IN 2019.
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According to our attendee responders, there was very little
variance in the ancillary spending outlay between major
and small festivals.

APPLYING THE FORMULA OUTLINED
ABOVE, WE ESTIMATE THAT
ANCILLARY SPENDING AT SMALL
COUNTRY FESTIVALS IN 2024 WAS

AN INCREASE OF ON THE
RECORDED IN 2019.

Zac and George

COM AU Tamworth Country Music Festival
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MILLIONS ($)

o (+91%)
100
80
(+62%)
60 —  (+124%)
40
+76%
20 (+76%) —  (1192%) —
15.7
4.2
0 L
MAJOR MAJOR FESTIVAL SMALL SMALL FESTIVAL
FESTIVAL BOX ANCILLARY FESTIVAL BOX ANCILLARY ACCOMMODATION
OFFICE SPENDING OFFICE SPENDING
B 2024 265.1 MILLION 2019: 138.9 MILLION VARIATION: (+91)
.COM.AU

We know from the ‘Soundcheck’ reports that small
commercial and not-for-profit festivals rely on sponsorship
and grant funding for approximately 20% of their income.
This percentage obviously increases for those community
events with free entry.

However, we do not have access to detailed information.

According to the same reports, festivals also rely on fees
paid by a variety of vendors, but we do not have access to
that information.

Most major country music festivals are destination events
attracting significant attendance from regions outside the
event location, including interstate.

Local councils and tourism bodies regularly report the
significant revenue injected into a range of businesses
away from the event site.

Anecdotally, many businesses in communities which attendees
pass through on the way to and from events, report their
busiest weekend of the year around these event windows.

ALTHOUGH WE DO NOT HAVE
SUFFICIENT DETAIL TO ACCURATELY
REPORT THE REVENUE, WE NOTE THAT
LOCAL COUNCIL'S ESTIMATE THAT
THESE MAJOR FESTIVALS ANNUALLY

INJECT INTO LOCAL
AND REGIONAL BUSINESSES.
o -
- ’
- ( ' \
’ I S N~ 2
’ \ \
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Festivals large and small provide employment opportunities
for a range of workers — construction and staging,

audio and lighting, event staff, food and beverage staff,
performers, police and security and management.

A small number are employed on a part-time basis, but the
majority are part of the casual ‘gig economy’.

WE CALCULATE THAT COUNTRY MUSIC
FESTIVALS IN 2024 GENERATED
HOURS FOR

EMPLOYING THE FORMULA ADOPTED
BY THE BUREAU OF STATISTICS AND
THE FAIRWORK OMBUDSMAN -

, THESE FESTIVALS CREATED

Smaller festivals (especially) rely on volunteers to help
deliver their events.

IN 2024, WE ESTIMATE THAT
VOLUNTEERS CONTRIBUTED
FOR AN ADDITIONAL

We do not have sufficient information to document the
earnings with any certainty.

.COM.AU

Many reports rely on reporting by Live Performance
Australia in documenting revenue generated by
contemporary music concerts

THEIR ANNUAL TICKET AND
REVENUE SURVEY REPORTED THAT
CONTEMPORARY MUSIC CONCERTS
IN 2023 WERE RESPONSIBLE FOR
GENERATING OF

( ) AND

( )
ACROSS ALL THE PERFORMING ARTS.

Over the years of our live music research, we have
determined that there are shortcomings in LPA reporting
that underestimates activity and therefore revenue and
attendance across the contemporary music sector.
Particularly as there is no genre breakdown.

We have therefore relied on a detailed analysis of event
licences and publicly available event information.

We have utilised the LPA’s average concert ticket price of
$128 in order to err on the conservative side. However, we
note that Standing General Admission for Luke Combs was
$299, and Premium Seating between $299 and $499.

In 2023, international touring returned to pre-pandemic
levels with a significant number of US stars led by Morgan
Wallen performing arena and theatre shows.

The influx continued unabated in 2024 and 2025, with a
significant milestone achieved.

US SUPERSTAR

BECAME THE FIRST COUNTRY MUSIC
ARTIST TO

STADIUM SHOWS IN AUSTRALIA.

HIS SIX CONCERTS IN BRISBANE,
SYDNEY AND MELBOURNE ATTRACTED
AN ESTIMATED

HE WAS JOINED BY ACCLAIMED
AMERICANA STAR
WHOSE ARENA SHOWS ATTRACTED
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Based on publicly available data and information directly
shared by promoters and ticketing agencies, we estimate
that major country concerts attracted 490,326 fans.

We have utilised the LPA average concert ticket price of
$128, mainly in order to provide an ability to make direct
comparison with 2019.

We note that this is significantly less than the advertised
cost of general admission tickets.

WE THEREFORE CONSERVATIVELY
ESTIMATE BOX OFFICE REVENUE OF

THIS REPRESENTS A
ON THE
IN 2019.

REPORTED

.COM.AU

Based on responses from concert attendees, 90% of
patrons spent an average of $89 on food and beverage and
$57 on transport. 75% reported spending an average $41
on merchandise.

WE ESTIMATE THAT ANCILLARY PATRON
SPENDING AT MAJOR COUNTRY MUSIC
CONCERTS GENERATED

THIS REPRESENTED A
ON THE
IN 2019.

GENERATED

We have analysed a range of gig guides and 6,000+ event
licences issued by APRA.

In the last 12 months, there were 488 country music
concerts across a range of smaller concert venues —
performing arts spaces, theatres and community facilities.

They involved Australian artists and visiting touring artists.

These events attracted an estimated 216,184 patrons who
paid an average general admission of $65.

DISCOUNTING THE AUDIENCE BY

TO ALLOW FOR FOC/COMPLIMENTARY
TICKETS, THE BOX OFFICE REVENUE
WAS :

Our attendee survey responses confirm that patrons, on
average, spent 35% less on ancillary items than those
attending major concerts.

DISCOUNTING AUDIENCE NUMBERS AS

DETAILED ABOVE, WE ESTIMATE THAT
ANCILLARY SPENDING REVENUE AT
MINOR COUNTRY MUSIC CONCERTS
GENERATED
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MILLIONS ($)
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.COM.AU

2018/2019

I 580X OFFICE

ANCILLARY SPEND

(+340%)

(+95%)

2024/2025

TOTAL VARIANGE: (189%)

A number of authoritative studies - ‘Live
Performance in Australia’ (University of Tasmania,
2014), UK Live Music Report (2017), plus a decade

of Live Music Census reports (Melbourne/Victoria
2014, 2021, 2022, 2024), have confirmed that 40% of
spending associated with major concert attendance
occurs off-site — eg. hospitality, general retail,
accommodation etc. However, we do not have access
to enough granular data to accurately

estimate revenue.

An indication of the potential impact was provided by
an analysis of spending associated with Taylor Swift
record breaking Era’s tour.

RMIT University reported that the National Australia
Bank estimated that spending on their credit/debit
cards increased by an amazing 25% on the weekends
of her Australian concerts. It was estimated that the
tour generated $550+ million in patron spending.
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MAJOR AND MINOR COUNTRY MUSIC
CONCERTS GENERATED

FOR WORKERS
IN 2024. THIS REPRESENTED

.COM.AU

A decade of Live Music Census projects have confirmed
that a significant percentage of live music revenue is
generated by performances in thousands of pubs, clubs,
bars and small community spaces across the nation.

As we have previously done, we have used as a starting
point the OneMusic licences issued by APRA/PPCA for the
performance of live music in small venues.

From a total of 4,255, we eliminated shopping centres,
museums, galleries, recreational facilities etc, and ended
up with 3,500 small venues with the potential to host
country music events gigs.

This list was divided into states and territories and supplied
to the research team.

They utilised local gig guides, venue websites and
social media platforms to identify those ‘likely’ to present
country gigs.

These refined lists were then distributed to a number of
booking agents and active country artists in each state to
confirm country music venue providers and add any not on
the lists.

THESE EFFORTS RESULTED IN A

DEFINITIVE LIST OF

THAT PRESENTED COUNTRY MUSIC IN

2024. SOME ON A -
, AND OTHERS ON A

MORE

In the last 12 months, many industry commentators,
including the authors of the most recent ‘Bass Line’
report, have repeated the suggestion that since

the pandemic the small venues sector (especially)
has ‘lost’ some 1,300 live music venues and stages
across Australia.

The figure was originally reported in APRA AMCOS’s
2023 ‘Year In Review’.

We believe it needs to be treated with caution.

In the recently completed ‘Victorian Live Music
Venue Audit 2024’, the research team found that what
had been ‘lost’ in the majority of cases was not the
venue but rather the OneMusic licence issued for the
performance of live and recorded music.

In that audit, we cross-referenced the licence
information supplied to us with a detailed analysis of
advertised small venue presentations. We concluded
that in 2024, 48% of venues identified as presenting
live music did so without a licence.

Although we only examined Victorian venues, we
would anticipate that result would be reflected in
other states and territories.

That said, there is no doubt that many small venues
did not recover from the shutdowns, capacity
restrictions and operational impacts post-pandemic.
Some shut, while others ceased to offer live music.
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With regard to the 542 small venues on our starting list,
the nature of the gigs and the venues themselves vary
significantly across the sector.

Some large clubs, which are a feature of the NSW and
Queensland venue mix, have dedicated auditoriums which
present higher-priced ticketed shows. Many pubs and bars
on the other hand, do not have dedicated performance

spaces and present a greater percentage of free entry gigs.

Variations also exist in the levels of ancillary patron
spending, but we are confident in our calculations as
survey respondents were asked to differentiate ticket

outlays and spending in the different types of small venues.

IN SMALL VENUES IN 2024, ACROSS
ALL STATES AND TERRITORIES, WE
RECORDED
WHICH ATTRACTED
AND CREATED

SOME

FOR PERFORMERS
AND MUSICIANS.

PERCENTAGES VARY ACCORDING TO
THE VENUE MIX, BUT WE ESTIMATE
THAT TOOK PLACE IN

AND

.COM.AU

Our calculations are based on detailed analysis of
advertised ticket/entry, frequency of gigs, capacity
information from licencing regulators, audience estimates
from operators and online survey responses by attendees.

Approximately 43% of gigs that take place in clubs are free
entry. For hotels the figure is 50% and for Bars 57%.

Where venues have a ticket or entry charge, the average was
$22 for a club gig, $20 for a bar gig and $12 for a hotel gig.

WE ESTIMATE THAT IN 2024, COUNTRY
MUSIC GIGS IN THE NATION'S SMALL
VENUES GENERATED IN

THIS REPRESENTS A
ON THE RECORDED
IN 2019.

Our research suggests that in some cases the total reflects
fewer attendees, but is mainly due to the fact that there
were more free entry shows presented in 2024 in an effort
to encourage patrons to return to pre-pandemic levels of
attendance. This assumption is confirmed by the ancillary
spending below.

Loren Ryan Audience
Ngaarda Media

\!
A

>
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Based on over 4,000 responses to our 2019 and 2014
attendee surveys, 81% of patrons attending a live music
performance in a small venue reported ancillary spending on
food and beverage.

The average was $52 per patron per gig at a licenced club,
$43 at a bar gig and $38 at a pub gig.

51% of patrons attending a club gig reported purchasing a
merchandise item, spending an average $22. 30% of those
attending a pub gig spent an average $20 as did 12% of
those attending a bar gig.

30% of those attending a small venue gig reported transport
costs averaging $31.

BASED ON OUR ANALYSIS, WE
CALCULATE THAT ANCILLARY
SPENDING AT COUNTRY MUSIC GIGS
IN SMALL VENUES IN 2024 GENERATED

ADDITIONAL REVENUE OF

THIS REPRESENTED A

ON THE REPORTED
IN 2019.

.COM.AU
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Obviously the nearly 17,000 gigs created significant
employment for performers, production personnel, security
and venue staff involved in presenting the live performances.

Our calculations are based on venue survey responses
across a number of live music census projects we
have conducted.

Where gigs take place in venues with multiple entertainment
spaces, we have been careful to only calculate employed
hours in the relevant gig space.

We also note that the majority of hours generated are
casual/shift-based and predominantly involve workers from
the local community.

However, we also note that many small venue operators
across the contemporary music sector have reported difficulty
in sourcing qualified staff with many ‘gig economy’ workers
leaving the industry during lockdowns, restrictions, gig and
event cancellations etc.

In many regions, sourcing suitable/affordable accommodation
for staff has also proven a challenge.

IN THE LAST 12 MONTHS WE ESTIMATE
THAT COUNTRY MUSIC GIGS IN SMALL
VENUES GENERATED

, CREATING

.COM.AU

When we reported in 2019, Cruisin’ Country was feature
of the scene with 2,400 country fans spending seven days
cruising the Pacific on a dedicated vessel, entertained by
100-odd artists in multiple venues. It obviously generated
significant revenue, but last sailed in 2023.

THERE ARE STILL

HOSTED BY PROMINENT
COUNTRY ARTISTSTO A

It is not possible to accurately calculate revenue.

Also in recent times, a number of artists have developed
a range of ‘exclusive’ touring experiences. Groups of
fans follow an artist’s tour, camping, attending shows and

interacting with the performers in a variety of social settings.

IN 2019, WE ALSO REPORTED THAT

OF THE
COUNTRY/FOLK SCENE.

Locally, they tend to be organised by ‘super fans’ and
typically involve 70-100 paying fans. In Europe and the
US, they have evolved into regular touring circuits run
by entrepreneurs. Especially in those latter territories,
they have allowed Australian country artists to generate
additional revenue which has allowed them to accept
festival and showcase invitations which would otherwise
would not be financially viable.

AND LASTLY, THE COUNTRY GENRE
WHICH READILY LENDS ITSELF

TO THEMED EVENTS WITH SET
DECORATION AND COSTUMING, HAS
LONG BEEN

We know from artist survey responses that these events
are usually well paid, but we have not attempted to
quantify revenue.
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In the last twelve months, 137 dedicated country festivals,
537 major and minor concert events and 16,961 gigs in
small venues attracted 3.26 million patrons.

THEY GENERATED REVENUE OF
FROM TICKET SALES, DOOR

ENTRY AND ANCILLARY SPENDING

INCLUDING ACCOMMODATION.

The significant increase in concert box office revenue
reflects the scale of recent events and the significant
increased attendances already noted.

Country music festivals have continued to thrive.

The one negative is the decline in small venue box office,
which reflects the experience of small venue operators
across all live music areas.

Fortunately, their challenges have become a recent focus
of policy development, regulatory reform and funding
support at all levels of government and agencies.

Perhaps we could follow the lead of UK, who have just
announced a major funding initiative which will see $2 per
ticket from arena and stadium shows put into a LIVE trust
to support grass-roots venues and events.

.COM.AU

MILLIONS ($)
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Finally, we estimate that live country music performances at
festivals, concerts and in small venues created 2,257 Full
Time Equivalent jobs.

EXCLUDING PERFORMERS, AND UTILISING
THE CURRENT AWARD

FOR A HOSPITALITY WORKER
—TO ERR ON THE CONSERVATIVE SIDE,
WE ESTIMATE THESE PERFORMANCES
GENERATED FOR
INDUSTRY WORKERS.

AN ON THE

RECORDED IN 2019.

Goldman Sachs reported that In 2024 global live music revenue
was estimated at $USD 34.6 billion. It is expected to increase by
10% in 2025, and a further 37% to reach $52.6 billion by 2030.

The increases have been driven by Gen Z and Millennial fans
who place ‘the highest relative importance on live experiences’
compared to prior generations.

With significant ticket price increases averaging 38% across
events and gigs, live music has proven more resilient than
other forms of entertainment.

Goldman Sachs also notes that additional revenue will

be generated by the increased integration of live music
ticketing with streaming platforms, particularly as ‘super fan’
numbers grow.

.COM.AU
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SONGWRITING AND APRA — AN INSIGHT INTO CREATIVE PRACTICE

Those presentations are built on the performance of the
songs — many being original compositions created by
Australian songwriters.

The activities of those songwriters provide important and
informative insights into the creativity which underpins our
genre and industry.

THE AUSTRALASIAN PERFORMING
RIGHT ASSOCIATION (APRA) AND
THE AUSTRALASIAN MECHANICAL
COPYRIGHT OWNERS SOCIETY
(AMCOS) ARE NON-PROFIT, MEMBER-
BASED ORGANISATIONS WHO
CURRENTLY REPRESENT

.COM.AU

In conjunction with the Phonographic Performance
Company of Australia — representing the owners of master
recordings, they issue OneMusic licences to a variety of
businesses wishing to present works (songs) and/or the
recording of songs as part of their business operations.
(See Live Performance section — small venues).

The licences cover the live performance of works and
recordings in pubs, clubs, concerts, festivals, various
business settings and the communication of those works
and recordings to the public via a number of media
platforms (radio, TV, internet, cable etc). APRA AMCOS
and the PPCA collect licence fees and distribute them to
copyright owners based on usage.

Through reciprocal agreements with an international
network of similar PROs (Performing Rights Organisations),
works earning royalties from licenses in overseas territories
are channelled through APRA to its Australian and

New Zealand members.

Likewise, APRA collects monies earned from the use

of overseas registered works by Australian businesses
and remits them to the appropriate national organisation
representing those songwriters and composers.

The member information APRA has provided for this report,
provides a fascinating insight into a most important aspect
of creative practice. Especially as 92% of 1,000+ artists
surveyed for the ‘Economic and Cultural Value of Country
Music in Australia 2018 and for this study reported being
APRA members.
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In the years since we last reported, royalties distributed by
APRA AMCOS to registered writer and publisher members
have consistently increased. This, even during the pandemic
years of 2020/2021, when the loss of an estimated 75% of
live performance revenue from the domestic market was
offset to some extent by increased earning from digital

performance and a significant boost in international earnings.

What has become increasingly obvious from the annual
reporting is that performance royalties from free-to-air
television and terrestrial radio have effectively been replaced
by those from digital platforms.

This is of course in line with developments across all
contemporary music industry sectors.

In terms of overall revenue, APRA’s latest ‘ Year In Review’ for
the 2023/24 Financial Year, recorded a year-on-year increase
in revenue of 7.2% to $740 million

THIS REPRESENTED A
ON THE REVENUE REPORTED IN 2019.

Digital revenue ($369 million) accounted for 50% of the total
—in 2019 it was 25%. Public performance revenue increased
y-0-y by 10.5% to $132.4 million from a 30% y-0-y increase
in live performance submissions.

REVENUE FROM THE USE OF
AUSTRALIAN COMPOQSITIONS IN
OVERSEAS TERRITORIES REACHED A
RECORD —AY-ON-Y

A ON THE
TOTAL REPORTED IN 2019.

Hussy Hicks
Rae Mitchell Photography
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IN 2023/24, APRA HAD

WHO
PROVIDED AN AUSTRALIAN POSTCODE.
THIS REPRESENTED A
ON THE FIGURE RECORDED IN 2021.

OF THOSE WERE IN NSW (
OF THE NATIONAL TOTAL),
IN VICTORIA (31%5) AND N
QUEENSLAND (18%%).

BETWEEN 2017 AND 2023, NATIONAL
MEMBERSHIP HAD

, WITH THE STATE PROPORTIONS
CONSISTENTLY MAINTAINED.

Although some writers concentrate on creating works in

a single genre, a great many compose across multiple
genres. Based on member data for 2023, the most popular
genres were —

o -

N

\

d\- -
p N\
| ' N
<! s

- s \ <

\ S

COM.AU - >

POP/ROCK

ALTERNATIVE

ELECTRONIC

HIPHOP/R&B

BLUES & ROOTS

COUNTRY

DANCE/TECHNO

FOLK

IAZZ

0% 10% 20% 30% 40% 50% 60%

WRITERS

70%

27

G20z elessny ul 1SNy Anuno)

vddV pue bunumbuos


https://www.country.com.au/

As we have noted in every Live Music Census project
conducted since 2017, and in our 2019 report on ‘The
Economic and Cultural Value of Australian Country Music
2018, metropolitan Melbourne continues to demonstrate its
pre-eminence as the national ‘writer capital’.

THE CITIES OF MERRI-BEK (FORMERLY
MORELAND), DAREBIN AND YARRA
ACCOUNT FOR A REMARKABLE

RECORDED IN THE TOP
IN 2024.

ARE
, ESPECIALLY
IN ADJOINING INNER-NORTHERN
SUBURBS OF THE CAPITAL CITY,
WHEREAS THOSE IN
BETWEEN THE
CAPITAL AND REGIONAL AREAS. THOSE
IN

.COM.AU

THOSE IDENTIFYING AS ‘COUNTRY’
WRITERS WERE

AS OF MAY, 2024.

This was an increase from the 11% share we figure
recorded in 2019, and a very significant increase on the
6% share we recorded in our very first economic profile
of the country sector in 1997.

NSW, with the largest population, has always recorded
the largest total. However, country writer members in
NSW and Queensland are geographically much more
broadly spread as opposed to Victorian writers who are
very much concentrated in metropolitan Melbourne.

BASED ON MEMBER DATA SUPPLIED
BY APRA, THERE WERE

REGISTERED BY AUSTRALIAN
WRITERS — AS AT JUNE, 2024.

THOSE IDENTIFYING AS COUNTRY
WRITERS WERE RESPONSIBLE FOR
(16%0) OF THAT TOTAL.

An analysis of member data suggests that country writers
— especially those based in rural/regional areas, are

less likely to create works in multiple genres than those
identifying primarily as rock/pop/alternative writers.

WA: 998 (7.2%)
I NT: 198 (1.6%)
I sh: 768 (5.5%)

OLD: 3,297 (24%)

NSW: 4,309 (31%)
ACT: 187 (1.4%)
Vic: 3,757 (27%)
TAS: 279 (2%)
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When we conducted our last major country research
(2019), we were somewhat surprised to see the top
postcodes for country writers mirroring the results for
overall APRA member locations. That is, the dominance of
Melbourne’s inner-northern suburbs.

IN 2024, WRITERS BASED IN THESE
ADJOINING SUBURBS ACCOUNTED FOR
(969) OF THE

AND 54% ( ) OF THE
REGISTERED COMPOSITIONS.

Not a great deal has changed since we recorded the Top Ten
country writer postcodes in 2019, although Brunswick has
claimed top spot from Tamworth — by one!

2019 2024

1 TAMWORTH BRUNSWICK
2 NORTHCOTE TAMWORTH
8 LISMORE LISMORE

4 BRUNSWICK PRESTON

5 GOSFORD NORTHCOTE
6 COBURG THORNBURY
7 PRESTON TOOWOOMBA
8 THORNBURY COBURG
9 TOOWOOMBA FITZROY
10 GYMPIE GOSFORD

.COM.AU
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Without access to specific data it is not possible to
identify specific royalty distribution of songwriting and
publishing revenue.

HOWEVER, WE ESTIMATE THAT
BASED ON INFORMATION SHARED
AND PUBLICLY REPORTED,

IN 2024

THIS REPRESENTED A

ON THE RECORDED
IN 2019, AND REFLECTS THE GENRE
GROWTH REPORTED THROUGHOUT
THIS REPORT.
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Australia’s country music artists and writers have long
sought success on the world stage, particularly in the USA.

Even the most ‘Australian’ of performers, Slim Dusty, who
traditionally avoided the capital cities in his own country,
accepted an invitation (1997) to perform at the iconic Grand
‘Ole Opry in Nashville.

Keith Urban was the first of our modern crop of country
artists to relocate to Nashville in 1992. After a number

of lean years he achieved success. He was inducted

into the Australasian Country Music Roll of Renown in
January 2025, and a month later was honoured at the 60th
Academy of Country Music Awards, as only the tenth artist
and the first born outside the US to achieve the rare ‘Triple
Crown’ — Best New Talent, Male or Female Artist of the Year
and Entertainer of The Year.

Kylie Sackley, who departed for Nashville 20+ years ago
following a Star Maker win and a Golden Guitar for Best
New Talent, was honoured at the 2025 APRA Awards as
co-writer of Cooper Allan’s ‘Take Forever (Hally’s Song)’,
the most performed country work in Australia in 2024.

Joining in these recent successes were Jordan Dozzi and
Lindsay Rimes who achieved Billboard Hot 100 Country
and Country Airplay #1’s as co-writers of hits for Morgan
Walen and Post Malone/Blake Shelton.

In 2016, APRA AMCOS opened a dedicated Nashville
office and launched the first SongHubs program in
Nashville, partnering Australian writers with local writers
and Australians resident in Nashville. It notably partnered
Morgan Evans and ex-pat writer/producer Chris DeStefano.

Their collaboration produced the songs for Morgan’s
stunningly successful US and Australian #1 album and
single debut.

At any one time, there are 100+ Australian ex-pats resident
in Nashville which is currently booming as a residential and
tourist destination. In 2024, Kaylee Bell, recently re-located
to Nashville, was awarded International Artist of the Year by
the US Country Music Association.

Sounds Australia, our national music export agency, first
targeted ‘Music City USA’in 2010, presenting showcase
and networking events including the famous AUSSIE BBQ
as part of the annual Americanafest event.

Recently, it has extended its event partnership to include
Nashville’s largest event — CMAFest, jointly hosting the
Global Showcase and AUSSIE BBQ events which have
seen performances by many of our genre’s stars including,
Alyece Simmonds, Travis Collins, Troy Kemp, Mark and
Jay O’Shea, Morgan Evans, Jasmine Rae, Troy Cassar-
Daley, Kirsty Lee Akers, The McClymonts, Sinead Burgess,
Kristy Cox, Kasey Chambers, Tommy Emmanuel, Dianna
Corcoran, Joe Robinson, Adam Harvey, Jordie Lane, Sam
Hawksley, Jedd Hughes, Kasey Barnes, James Johnston,
Blake O’Connor, Tori Forsyth, Kaylee Bell, Sara Berki, Tyla
Rodrigues, Dylan Wright and dozens of others.

Current immigration policy and visa issues are presenting a
range of challenges, but our artists show no signs of giving
up on their dream!
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RECORDED MUSIC

In 2014, the value of the global recorded music market
was at all time low $USD 12.9 billion.

By 2019, the sector’s recovery was well underway,

with streamed audio and video on-demand the substantial
contributor to a reported sector revenue total of

$USD 18.5 billion.

The 2025 Global Music Report by IFPI reported the sector’s
value had increased for the tenth consecutive year to reach

$USD 29.6 billion. This represented a year-on-year increase
of 4.8% on 2023, and a 60% increase on 2019.

The increase was entirely due to the fact that in 2018, IFPI
and other sources reported there were 242 million global
music streaming subscribers.

.COM.AU

BY 2024, THE GLOBAL TOTAL WAS
A

Paid subscriptions generated 51% of revenue with 17.7%
from ad-supported.

Streamed music’s 2024 share of revenue at $USD 20.4 billion,
exceeded the total recorded music market value for every
year between 2004 and 2020.

Global streaming revenue is now responsible for 69% of
the global total. Although, as we shall see, the streaming
percentage is much higher in certain markets — including ours.

While still predicting increasing revenue growth from
streaming, most researchers agree that the rate of growth
is showing signs of plateauing. Particular in more
‘mature’ markets.

Industry data analyst Luminate, in their 2024 end-of-year
analysis reported that the US, the world’s premier market
responsible for 40% of the global revenue total, recorded
modest revenue growth of 2.1% from 6.4% growth in
streaming numbers.

At the same time however, they recorded 20+% streaming
revenue growth in Latin America, Sub-Saharan Africa, the
Middle East and North Africa.

The latest Goldman Sach’s ‘Music in The Air report predicts
that 75 million new streaming subscribers will be added

in 2025, taking the global total to 827 million, with 60% of
those new subscribers added in emerging markets where
they currently represent only 8% of the internet population,
compared to 38% in developed markets.

Despite the growth in subscriber numbers, emerging markets
will continue to contribute a smaller share of streaming
revenue due to the fact that the average user in those
markets pays USD $8 per year, compared to the average of
USD $31 per year paid by those in developed markets.

Other reasons for optimism include the fact that standard
subscriptions to audio-on-demand platforms are still

a relative ‘bargain’ compared to the cost of video-on-
demand subscription. Goldman Sachs reported that the
average cost per US audio subscriber was $14 per month,
compared to $69 per month for video subscription.

Also noted, and discussed later, is the emergence of
music ‘super fans’ who spend considerably more on live
and recorded music and merchandise than general
music listeners.

AUSTRALIA'S STREAMING GROWTH
RATE IN 2024 WAS REPORTED BY
LUMINATE AS A YEAR-ON-YEAR
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ARIA’s 2024 end-of-year statistics showed that the
wholesale value of our recorded music market increased by
6.1% to $AUD 717 million. It was the sixth consecutive year
of growth, representing a 36% increase on the $AUD 526
million recorded in 2018.

The increase was almost entirely due to the growth in the
streaming revenue share which increased from the 71%
recorded in 2018 to 89% in 2024.

The continuing decline in the overall percentage value of
CD sales and Downloads and the increase in Vinyl sales is
consistent with previous ARIA and IFPI reporting.

In terms of the breakdown in the 2024 streaming revenue of
$640.7 Million —

MILLION (S) PERCENTAGE (%)
SUBSCRIPTION STREAMING $AUD 509.4 79% OF TOTAL
AD-SUPPORTED STREAMING $AUD 69.6 11% OF TOTAL
VIDEO STREAMING $AUD 617 10% OF TOTAL

At 89%, the revenue percentage generated by streaming’s
market share in Australia is one of the highest in the world,
surpassing the largest US market (84%), and well above
the global average of 69% reported by IFPI.

Despite that growth, Australia in 2024 was replaced by
Mexico as it dropped from 10" to 11" in terms of the world’s
most valuable recorded music markets.

In 2018, it was in 8th position.

.COM.AU

The change is only likely to continue as countries with much
larger populations continue to become more digitally connected.

However, according to Luminate, Australia remained in 8"
place in terms of the world’s leading music export nations.

700

| 89%

640.7

600

500

71.4%
400

MILLIONS ($)

300

200

13%

100 T 62%  41%  23% 0% 20

21.7

445

STREAMING VINYL

B 2024 ($ MILLIONS)

16.2 14.3

CDS DOWNLOADS

2018 (§ MILLIONS) REVENUE (%)

32

G20z elessny ul 1SNy Anuno)

2ISNJ\ PapPI0JaY


https://www.country.com.au/

According to data from the Australian Communications
and Media Authority (ACMA), Roy Morgan Research and
others, in 2018, 9 million Australians over the age of 12
(47% of the population) accessed a streaming platform.

That percentage has steadily increased to an estimated
70% of the population in 2024 (16.6 million).

In the days of an all-physical-product recording sector,
Australia was a net importer of overseas material, with
international artists and songs dominating our airwaves and
sales charts.

Nothing has changed.

If the ARIA charts and other analyses are anything to go by,
the trend has only been exacerbated by streaming’s growth.

Spotify’s ‘Loud and Clear report for 2023 reported that
more that 4,000 Australian artists were added to its

editorial playlists and discovered by first-time listeners 2.7
Billion times. That sort of market exposure was once only
achievable by expensive, relentless and speculative touring.

However with an estimated 99,000 tracks with a unique
ISRC (International Standard Recording Code) identifier
being uploaded to Digital Service Providers per day in
2024, the ability for any but the most high profile artists to
cut through, presents an enormous, increasing challenge.

As noted elsewhere, in order for local artists to ‘crack’ search
and recommendation algorithms utilised by various DSPs,
they need their tracks to be ‘mapped’ in overseas territories.

.COM.AU

IN 2024, LUMINATE ANALYSED THE
10,000 MOST STREAMED SONGS IN
AUSTRALIA. IT FOUND THAT MUSIC
BY

BUT
ACCOUNTED FOR ONLY

AUSTRALIAN STREAMING
SUBSCRIBERS SOURCED OF
THEIR LISTENING CONTENT FROM THE
US AND FROM THE UK/EIRE.

In terms of export to the markets which consume most
streams by Australian artists, the US was followed by the
UK with Canada third. Royalties generated by streams in
these markets accounted for 80% of all royalties generated
by streams originating from Australia in 2023. Brazil,
Mexico and Germany are emerging as new export markets
for Australian music.

We are still very long way behind markets which support
local artists — Japan 71% of all streams, India 70% and
Indonesia 40%.

OF AUSTRALIA'S COUNTRY
STREAMS COME FROM

ACCORDING TO CREATIVE AUSTRALIA'S

‘LISTENING IN: INSIGHTS ON MUSIC

DISCOVERY AND ENGAGEMENT,

OF AUSTRALIANS DISCOVER NEW

MUSIC VIA |
THROUGH AND
BY

The vast majority (82%) of those using streaming for new
music discovery utilise genre playlists.
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An analysis of the annual ARIA sales charts demonstrates
the dramatic impact of global consumption patterns on our
domestic market.

At a recent ‘Music Data and Insights Summit’, organised

by the Victorian Music Development Office, Dr Tim Kelly
from Sydney’s University of Technology, presented a
comprehensive analysis of ARIA’s singles and album charts
from 2000 to 2023.

It showed —

BETWEEN 2000 AND 2016,
AUSTRALIAN NEW ZEALAND ACTS
ACCOUNTED FOR

THAT AVERAGE

LIKEWISE, AUSTRALIAN AND NEW
ZEALAND ARTISTS OCCUPIED AN
AVERAGE OF ON
THE

IN THE YEARS , THAT

.COM.AU

The analysis also explored the content nature of chart data.

In 2014, an estimated 70% of recorded music revenue
was generated by ‘new’ material released in the previous
four years. The balance was made up of back catalogue
releases (older than four years).

In 2024, that figure has been turned entirely on its head
with 70% of recorded product revenue now generated by
back catalogue.

Since 2018, back catalogue releases featuring on the ARIA
Top 100 Singles chart have gone from 0% to 17%.

On the Top 100 Album chart they’ve gone from 13% to 64%.

In 2019, US artists dominated the annual ARIA Country Chart
with Luke Combs spending 32 weeks at No.1. Australian
artists Keith Urban, Lee Kernaghan, Amber Lawrence,
Morgan Evans and Christie Lamb recorded a total of 9 weeks
at No.1.

In 2024, the dominant artist was Morgan Wallen who spent 34
weeks at No.1, with Beyonce, Post Malone and Luke Combs
all occupying No.1.

Australian artists Keith Urban, Kasey Chambers and Troy
Cassar-Daley recorded a total of 3 weeks at No.1.

Little wonder then that recently elected Labor Government
and Federal Arts Minister Tony Burke have signalled their
support for local content quotas applying to Digital Service
Providers operating in Australia.

The Victorian Music Development Office’s ‘Music Habits’
research has reported findings which have been confirmed
by data from a number of the sources identified in the
introduction to this section.

In terms of Australian consumers’ favourite genres —

20%
15%
10% — —
10%
5% — — — -
0%
H rop INDIE/ROCK COUNTRY
TOP 40/GURRENT HITS HIP-HOP/RAP

OF THOSE IDENTIFYING COUNTRY AS
THEIR FAVOURITE GENRE,
AND
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Of the 70% of the adult Australian population accessing an
online streaming platform, 47% reported having at least one
paid audio on-demand subscription in 2024.

Not surprisingly, the generations differ in percentage who
are streaming subscribers —

80%

70%

60%

50%

40%

30%
20% — — 23%

10%

0%
I GEN 7 (13-28 YEARS)
MILLENNIALS (29-44 YEARS)
GEN X (45-60 YEARS)

BOOMERS (61-79 YEARS)
MATURE/SILENT GENERATION

.COM.AU

What is most interesting are the changes in listening behaviours.

Country listening, especially in the US, was long dominated
by terrestrial radio broadcasts on literally thousands of
stations with localised audience reach.

Streaming has changed all that with significant increases in
country consumption evident across all age groups.

In 2024, DelLoitte issued a comprehensive report —
‘Media and Entertainment Consumer Insights 2024’.

Australian Listening Summary

In terms of audio consumption, the spend and the rate of
subscription drops off significantly from the age of 45, as
does the preference for music as the driver/main focus of
engagement, as the older demographic increase their video
consumption of sport and movies primarily.

This is broadly in line with other domestic and international
market reporting.

GEN Z MILLENNIALS GEN X BOOMERS MATURE
HOURS PER WEEK VIDEO 17 18 225 28 215
PREFERRED VIDEO CONTENT MUSIC MUSIC MOVIES SPORT/MOVIES ~ SPORT/MOVIES
HOURS PER WEEK AUDIO 11 10 10 7 6
PREFERRED AUDIO CONTENT MUSIC MUSIC MUSIC/RADIO  RADIO/PODCAST  RADIO/BOOKS
PAID SUBSCRIPTION 78% 69% 44% 22% 13%
MONTHLY SUBSCRIPTION SPEND $88 $82 $55 $48 $42
CONSUME CONTENT VIA SOCIAL
RECOMMENDATION 65% S2% 4% 1 9%

P S
P 4 N\
V4 ”, N =
/ / \
/ ! \
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Much of the genre’s current popularity has been driven
by the genre-bending explorations which began with New
Orleans rapper Lil Nas X’s ‘Old Town Road’ in 2018, and
has seen a growing exchange between fans of country,
contemporary pop, rap and hip-hop.

According to Luminate’s ‘Fans and Listening Habits’ (2024)
report, 62% of country fans had listened to Beyonce before
the release of ‘Cowboy Carter’, but it was the dive into
country by her established fan base that produced her largest
ever single streaming week (281 million) on the album’s
release. Contributions by Post Malone, Jelly Roll and others
have introduced country to a whole new audience.

THE GROWTH IN COUNTRY LISTENING
IS BEING

ACCORDING TO LUMINATE, IN 2022,
OF GEN Z REGULARLY LISTENED
TO COUNTRY. BY THE END OF 2024 IT
WAS , WITH DESCRIBING
THEMSELVES AS ‘DIE-HARD FANS'.

OF SPOTIFY COUNTRY LISTENERS
ARE , MAKING AUSTRALIA
THE

The importance of the age group was highlighted recently
in The Music by CMC Rocks promoter Michael Chugg as
forming the core audience for their perennially sold-out event.

.COM.AU

When recording revenue and royalties were based totally

on physical product sales, recording and associated costs
were covered by an advance given by labels to artists. Until
that advance was recouped through sales, artists were not
entitled to royalties specified in their contract. Hugely popular
artists made significant sums, others much less.

Industry estimates were that the percentage of recordings
that fully recouped costs was traditionally in the vicinity of
5-10%.

The development of technologies enabling independent artist
to make and own their recordings coincided with the growth
of streaming and, together, they have revolutionised the
means of production and distribution. The world’s recorded
music markets are increasingly dominated by independent
releases, estimated by IFPI to account for 71% in 2024.

And although the almost total transformation in revenue and
royalties generated by single track and album equivalent
tracks on audio and video streaming platforms has had
something of a democratising effect in spreading more
royalties more widely, the top of the earnings pyramid bears a
striking resemblance to the historical model.

US industry analytics company Duetti analysed streaming
revenue generated in 2024 by a number of Digital Service
Providers — Amazon, Tidal, Apple, YouTube, Deezer,
Pandora, Spotify and Tik Tok.

All, with the exception of TikTok pay a royalty from the
overall revenue pool in a particular territory based on
streaming activity. Tracks streamed on paid subscription
are worth approximately five times as much as those on
ad-supported subscriptions.

Royalty rates are constantly under review but, in December
2024, earnings varied from $US 8.80 per 1,000 streams on
Amazon to $USD 3 per 1,000 on Spotify. Duetti suggests that
since 2021, Spotify’s payout per stream has declined by 14%
while the price of a subscription has increased by 20%.

TikTok does not pay per stream but per ‘video creation’ based
on a track -$US 0.50 per 1,000 views.

Approximately 1% of videos go viral on TikTok —a minimum
of 250,000 creations, but only 15% of those tracks in 2024
experienced any growth on the other major DSP music
streaming platforms.
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According to Luminate, 33% of tracks (2,591,833) uploaded
to DSPs in 2024 recorded 1 million+ streams. 5% of those
recording 1 billion+ streams.

87% of 228 million tracks analysed recorded less than the
1,000 annual streams that Spotify recently declared as the
minimum threshold for payment.

These royalties are referred to as ‘black box’ and along
with those where the rights holders in a track cannot be
identified, are returned to the revenue pool and distributed
proportionately to those already receiving revenue payouts.

This will obviously mostly benefit those at the top of the pyramid
who are contracted to majors Universal, Sony and Warners.

OF ARTISTS ON SPOTIFY HAVE

AND HAVE

COMAU ',

According to Luminate’s 2024 End of Year and ‘All That

Matters’ reports, of the 935 billion streams recorded in the

US, the breakdown was —

BILLIONS ($)

350

300

250

200

150

100

50

I RSB/HIP HOP

COUNTRY

ROCK

LATIN

POP

COUNTRY’S GENRE SHARE WAS

WITH GENERATED BY US ARTIST
RECORDINGS. THE BALANCE
WERE RECORDINGS FROM CANADA,
AUSTRALIA AND THE UK.

US data analyst Medium, reported that country in 2023, was
the fastest growing genre, recording 23.8% increase in year-
on-year streams. Country fans who traditionally favoured
radio as their preferred listening platform, had now elevated
streaming to the same status.

Much of that growth was driven by Morgan Wallen’s album
‘One Thing At a Time’ which was that year’s best selling
album on the all-genre Billboard cart, with the single ‘Last
Night’ spending an unprecedented 16 weeks at No.1 on the
Billboard Top 100 chart.

The #CountryTok tag had over 950 million views and
country was the third most popular genre on YouTube with
70+ billion views.

Spotify reported that in 2024, Australia ranked third in the
world for country ‘discovery’ with a y-0-y 73% increase
in streams.

IN 2024, THE TOP 10 AUSTRALIAN
COUNTRY ARTISTS RECORDED
ACTIVE MONTHLY LISTENERS

AND ON SPOTIFY.
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AUSTRALIAN ARTISTS AND
STREAMING REVENUE

In terms of identifying and allocating the revenue generated
by country music streaming in Australia in 2024, there are
things we can be absolutely certain of and others that we
need to estimate based on detailed analysis of genre market
share, using a number of reliable and credible sources.

Not in doubt is the wholesale value of streaming revenue
generated in Australia in 2024 and reported by the Australian
Recording Industry Association at SAUD 717 million.

7 BASED ON COMPREHENSIVE
. ANALYSIS BY IFPI, LUMINATE, DUETTI
- AND OTHER ANALYSTS, WE ARE
. CONFIDENT IN ASCRIBING A 10%
. SHARE OF THAT REVENUE TO THE
,  STREAMING OF COUNTRY TRACKS -
. SAUD 71.7 MILLION.

As these sources also report, the majority of this revenue

will be diverted to overseas rights holders given Australia’s
reliance on the import of country music from other countries —
notably the US (61% of total streams), Canada and the UK.

This is line with the finding we report in the Airwaves &
Airplay section noting that Australian produced country
recordings accounted for 26% of new releases in 2024.

COUNTRY.COM.AU

A Note on Streaming Revenue Distribution:

Negotiations on the value and distribution of streaming royalties is ongoing and DSPs guard their information closely.
However, we know from analysis by the sources mentioned above, and many others, that DSPs keep between 30-35% of
every streaming dollar generated to cover their costs.

The remaining 65-70% is divided between —

The owners of the master recording — 80% (record label and/or independent artist)

The owners of the copyright in the work performed -10% (songwriters and/or publishers)

The owners of the mechanical rights for the works (songs) inclusion on a commercial recording — 10% (songwriters and/or

publishers). The division of revenue shares between the various rights holders is often based on contract agreements they
have in place.



https://www.country.com.au/

One of the long-standing features of the Australian country
music marketplace has been a strong bond between country
artists and fans in terms of direct retail transactions.

When we surveyed 4,000 fans in 2019 and 1,000+ for this
study, the purchase of physical recorded product was strong
across all age groups.

OF FANS REPORTED HAVING
BOUGHT AT LEAST
.EVEN
IN THE GROUP —THE
MOST ENTHUSIASTIC AND ENGAGED
STREAMERS, THE FIGURE WAS

BOUGHT A
AND FROM AN

OF THOSE WHO BOUGHT AT LEAST
, SPENT A

Considering how the industry has changes in terms

of our whole-hearted embrace of streaming, we were
interested to see what had changed when we analysed this
year’s responses.

.COM.AU

Surprisingly, when we analysed 1,000+ responses from fans
surveyed for this report, we found that the direct artist-to-
consumer transaction was still a significant feature of

our genre..

OF FANS REPORTED BUYING A
IN THE LAST
12 MONTHS. THE DIFFERENCE WAS
THAT , WITH
ACCOUNTING FOR , REFLECTING
THE GENERAL MARKET TREND.

THOSE WHO BOUGHT
REPORTED AN AVERAGE SPEND OF

How do we account for the consistency of these results
across the years?

Our surveys have consistently confirmed that one of the
most powerful motivators for country fans attending gigs has
been the prospect of interaction with the artist, as Australian
country artists have always shown a willingness to engage
face-to-face with their fans at gigs, not just online.

Another notable development has been technological.

In 2018, Direct-To-Consumer (DTC) transactions were
almost entirely cash-based. Very few artists had access to an
EPTPOS machine for debit or credit card purchases.

When we emerged from the pandemic, there was much less
cash in use and QR Codes and simple Square Readers
enabled direct funds transfers from cards. At the recent
Tamworth Country Music Festival, almost half of the 400
registered buskers in Peel Street, had a QR Code for
donations/product sales.

This has simplified the artist to fan transaction significantly,
especially for the many, many hundreds of unsigned
independent artists operating across our sector.

In allocating a value to this DTC retail activity, we have
utilised the latest reporting by fans, but we will only focus on
small venue transactions in order to avoid the possibility of
double-counting festival and/or concert sales through a third-
party retailer. We will also halve the size of the audience to
err on the side of caution.

SO, BASED ON ALL THE INFORMATION
AVAILABLE TO US, WE ESTIMATE THAT
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While all analysts and commentators expect audio streaming
to continue to drive revenue growth, it will do so at a reduced
rate, especially in more digitally mature markets where the
number of current subscribers approaches saturation point.

So recently, the DSPs have turned their attention to the
potential of enrolling certain subscribers in a ‘VIP’ tier.

Their target is a growing number of those being referred as
‘super fans’.

These are identified as having a much more significant
emotional and financial investment in the personality and
music of a particular artist than a normal music fan.

Melbourne recently experienced the impact of the ‘Swifties’

— many of them super fans, when Taylor Swift played three
sold-out concerts at the iconic Melbourne Cricket Ground. The
96,000 who packed the stadium each night, was the largest
single audience she had ever played to.

RMIT University reported that spending by consumers on
its credit cards increased by 33% across the weekends
of Swift concerts. The total revenue associated with her
Australian concerts was estimated at $558 million in box
office, on-site F&B and merch and off-site travel, retail,
hospitality and accommodation.

Engaging and establishing an ongoing relationship with super
fans has obvious benefits for all involved in the revenue chain.

Luminate, who estimates that approximately 20% of music
listeners are ‘super fans’, has provided some extremely
interesting metrics on their US consumption, but there is no
reason to doubt that the behaviour will basically be replicated
in our market where like country everywhere, loyalty is a
hallmark of the fan base.

In 2024, US super fans —

SPENT AN AVERAGE
(AVERAGE
MUSIC LISTENER $68)

SPENT AN AVERAGE

(AVERAGE LISTENER $19)
(26%)

(41%)

At a recent Creative Australia/Music Australia data symposium to launch the ‘Bass Line’ and ‘Listening In’ reports, a number of
commentators highlighted the difficulty for Australian artists who, in order to ‘crack’ the various search algorithms locally, need

to be ‘mapped’ in overseas territories/markets. Back to the future!

Interestingly, 42% of music consumers surveyed for the ‘Bass Line’ suggested they would be prepared to pay for an Australian

only streaming subscription. A further 37% said they might pay.

.COM.AU

The first of the DSPs to make a move was Tencent, the
world’s second largest streaming platform with a 14% share
of the global market.

In 2024, they launched a 'Super VIP’ tier which includes
rewards such as exclusive content, access to concert tickets
and deals on merchandise.

Subscribers to the tier pay approximately 2.5 times as much
as those with a normal paid subscription.

Parent company Bytedance identified the take-up of
these subscription as a significant contributor to its 2024
financial result.

Speculation has been rife for months that the world’s largest
audios streaming DSP, Spotify with 32% of the global
market, would soon release a premium tier subscription.

Tentatively dubbed ‘Platinum’ or ‘Music Pro’, it is expected to
include enhanced ‘hi-fi’ audio, ticket and merch access and
perhaps an Al-assisted re-mix function.

Most in the industry believe the release is imminent.

e \
/
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AIRWAVES AND AIRPLAY AND COUNTRY MUSIC

With audio streaming exerting a powerful influence in all
sectors of the music industry, traditional radio has adapted,
and indeed continued to thrive in 2024, recording its most
successful year in two decades.

The ‘Infinite Dial 2024’ report by research company Edison,
reported that radio (broadcast and streamed) reached 81%
of the Australian population aged over 10. Overall, 83% of
Australians accessed an online audio stream, compared to
76% in the US.

In any single week in 2024, Edison reported that 77%
(17 million) of adult Australians accessed streamed audio
(including radio), compared to 66% in 2021.

The ‘broadcast’ sector in 2024 bears little resemblance to
its historic configuration and is now a mix of commercial
AM and FM stations, the ABC network, the Community
Broadcast radio network and a number of dedicated DAB+
digital channels.

.COM.AU

Industry website Radiolnfo.com estimated that through
dedicated websites and Apple and Android Apps, some 360
stations are available for streaming by Australian listeners.

In terms of audio consumption patterns, radio has
increasingly benefited from the increased connectivity of
new model cars. In-car radio streaming has increased by
28% in the last two years, accounting in 2024 for 35% of all
radio streams.

According to Edison, 84% of in-car audio is broadcast radio,
50% music streaming and 37% podcasts. Interestingly, CDs
still account for 30% of in-car music listening.

Increasing ownership of smart speakers has also
played a role.

In 2019, 13% of Australian households owned a smart
speaker compared to 23% in the US. In 2024, 34% of
Australian households owned at least one smart speaker,
and increase of 160%, equalling the US ownership rate.

BEFORE DIVING INTO DATA AND
ANALYSIS, IT IS IMPORTANT TO
UNDERSTAND HOW

AND THROUGH PROGRAMMING
AND PROMOTION WAS LARGELY
RESPONSIBLE FOR
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Tennessee-born Bob Dyer is often credited as radio’s
country music pioneer. Travelling to Australia in 1936

to tour with the ABC Dance Band, he was a regular on
vaudeville’s Tivoli Circuit with a ‘hillbilly’ song/comedy act.

In 1940, he was contracted by Melbourne’s 3DB to host
26 episodes of ‘The Last of the Hillbillies’. It was an instant
success and laid the platform for one of Australia’s most
enduring and successful radio and TV careers.

Australia’s first raft of prominent country artists and
broadcasters were quick to grasp the potential for country
music and Tex Morton and Smoky Dawson were among
those who established significant country-music

based programs.

At its peak, ‘The Adventures of Smoky Dawson’ was
broadcast on 69 stations around the nation. The influence
was America and the cowboy image was rooted in that
portrayed by US screen stars Gene Autrey, Roy Rogers
and others.

Tex Morton was also well-aware of the power of radio to
reach the corners of a vast land and, in 1942, launched ‘All
Set and Saddled’ on Sydney’s 2UW.

Although Morton adopted the dress and accoutrements

of the American cowboys, he was at pains to incorporate
Australian references, material and language to make his
show attractive to locals. In this he was the true forerunner
of how a genuine Australian musical identity developed.

RADIO PROVIDED A WONDERFUL
OPPORTUNITY FOR THE EARLY PIONEERS
T0

AND, ALMOST WITHOUT FAIL, THEY
TOOK TO THE ROAD ON THE BACK OF
RELENTLESS RADIO PROMOTION.

Thus began the great tradition of rodeo/western tent show
tours. After Rock ‘n Roll swept all before it in the 60s,
country’s place on commercial radio especially took a back
seat as Top 40 format dominated the airwaves.

In response to this and other developments, a third model
of broadcasting — ‘community’ radio was developed in
addition to commercial and public broadcasting.

’—---
&

Max Jackson

Greg Young
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According to the Federal Government’s Australian

Communications and Media Authority (ACMA) which is
responsible for issuing licences, there were almost 300
commercial radio stations operating at the end of 2024.

Approximately 85% are based in regional Australia with
90% operating on an FM licence.

Commercial Radio and Audio (formerly Commercial Radio
Australia), the sector’s peak representative body has 260
members, 208 of whom are based in regional Australia.

According to CRA, commercial radio reached 12.6 million
listeners weekly in 2024.

They listened on average to 12 hours and 47 minutes
per week.

6.8 hours per week to FM stations

1.6 hours per week to AM stations

2.3 hours per week to stations online

1.7 hours per week to digital stations

According to research commissioned by CRA and reported
by Deloitte Access Economics, commercial radio in 2023 —

PROVIDED A

PRODUCED
, ACROSS BROADCAST,
STREAMING AND PODCASTS

.COM.AU

PLAYED
, OR

SUPPORTED :
WITH IN REGIONAL AUSTRALIA

In 20086, in response to persistent industry lobbying, ACMA
introduced voluntary content quotas requiring commercial
radio to program 25% content by Australian artists between
6am and midnight, with 25% of that having been released
in the last 12 months.

Unfortunately, there are significant ‘loopholes’in the code and
research by a number of industry commentators suggests
that, in many cases, the quotas — particularly those mandating
‘new’ releases, are not being met.

Responding to criticism of unmet quotas, CRA constantly
cites the fact that these same quotas are not applied to
audio streaming services.

Despite the Federal Government committing to local
content for streamers such as Spotify in 2023, no apparent
progress has been made.

The Australian Music Performance Committee was
originally tasked with monitoring the playing of
minimum percentages of new-release Australian
music on commercial radio as designated by the
voluntary code of practice developed by ACMA.

It was originally comprised of music industry and
commercial radio representatives. In recent years,
CRA has taken on the monitoring task, reporting
directly to ACMA. We note therefore that recent
estimates are indicative, rather than definitive, but
none the less illuminating.

In 2019, 85,580 new release tracks were submitted

to commercial radio of which 18,314 (21%) were by
Australian artists. Pop/Rock/Dance dominated releases
accounting for 70+%. Country/Folk was the 2" largest
genre accounting for 13.5% of total releases.

In 2023, the total number of new release tracks had
increased to 156,922, an 83% increase on 2019. The
share of the total by Australian artists declined to 17%
(27,459). Country/Folk remained the second largest
genre, but its share of the total was estimated to have
fallen to 9%.

So, with the exception of country music-specific
radio (see below), it is not possible with any certainty
to document country airplay data for the majority of
commercial radio stations, other than to say that all
available data suggests that 2024 programming would
reflect the genre’s continued growth in popularity and

production as documented in all sections of this report.
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KIX Country, iHeart Country, MMM Country and Nova
Fresh are dedicated genre platforms, operating with FM
terrestrial and DAB+ stations and access through online
streaming apps.

Was launched as a brand in 2015 by Grant Broadcasters in
Bundaberg, Queensland. It operates in 16 regional hubs with
48 FM stations (mainly), predominantly based in regional
Queensland (23) and NSW (14).

The audience reach for their 24/7 country broadcasts is
estimated at 5.3 million, with programs also available to
stream from the website. Their content includes country
music news, artist interviews, feature spots and they regularly
broadcast live from major country music festivals including
Gympie, Groundwater, CMC Rock, Deni and Tamworth.

The Australian Radio Network which purchased the KIX
network in 2021, relaunched iHeart Country Australia which
now has 8 DAB+ stations in capitals plus the Gold Coast.

Triple M Country was launched in 2018 with dedicated
DAB+ digital stations in Melbourne, Sydney & Brisbane.

It included some specialist content including ‘The Range’
hosted by Lee Kernaghan which is available through the
Triple M app and syndicated through the network’s 40-odd
FM stations.

.COM.AU

Nova Fresh streams country 24/7 through smartphone
apps, in-car and smart speaker/TV listening and a DAB+
station based in Brisbane. It features a global playlist with
an Australian emphasis on Queensland artists.

The Australian Broadcasting Commission (now
Corporation) was established in 1932.

It now includes a local AM network — with one station in
each metro capital and 45 in regional Australia — 13 in
NSW, 8 in Victoria, 11 in Queensland, 4 in South Australia,
7 in Western Australia, 1 in Tasmania and 2 in the
Northern Territory.

The national audience for the network (as estimated by
Edison) is 7.5 million, 4.5 million of those listening weekly in
metro areas.

Radio programs across the ABC feature country music and
ABC News may occasionally cover topics, events or news
related to country music where there is a broad and general
audience interest or significant editorial reason.

They often feature interviews or music from country artists
where relevant to their local audiences, particularly in
association with major events in the area.

Its flagship program (since 1993) has been Saturday Night
Country, currently hosted by country star Beccy Cole. The
first hour is simulcast on all ABC capital city radio stations
across the country, with the full three hours heard on ABC
regional radio stations. It is not possible to accurately
report the weekly SNC audience. The full program is also
available on ABC Country digital.

Was launched in 2009 to coincide with the launch of DAB+
digital radio.

ABC Country can be heard via live audio stream and on-
demand on the ABC listen app, on TV Channel 203 and

on the ABC Country website. It is Australia’s national home
of country music, with 24 hours a day, 7 days a week of
country music with a strong focus on supporting the work of
Australian artists.

Early Morning Country is broadcast on ABC Radio in North
Queensland and simulcast on ABC Country. The Tower of
Song with Henry Wagons is on the Double J network and

is ABC Country’s specialist music program with a focus on
new and classic Americana, outlaw-country, folk, twang and
narrative singer-songwriters.

Tagging of digital content related to country music, which
may be created by regional ABC stations or other parts of
the ABC, allows ABC Country to share this content on its
website. The ABC Country website augments the on-air
content of the station with special audio content, tour info,
feature albums, news stories, interviews or other audio or
text content where relevant.

Country artists that crossover or sit in pop or other
alternative genres, may get airtime on Rage.

The growth of interest in the country genre is highlighted
by number of new releases provided to ABC Country for
review and airplay.

In 2019, a total of 615 recordings were submitted, 42% of
which were by Australian artists.

IN 2024, THERE HAD BEEN AN
ASTONISHING
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In 1974, the Whitlam government issued three licences
to a newly formed Public Broadcasting Association with
the intent of offering a variety of content that was not
necessarily provided by the larger commercial radio
stations. Community radio outlets carry news and
information programming geared toward the local area.

Specialised music shows are also often a feature and they
typically avoid content found on commercial outlets such as
Top 40 music, sports and breakfast/drive-time personality
talk-back.

Community radio’s 450+ radio services (AM, FM and
DAB+) provide an important, supportive ‘home’ for country
music, particularly across its regional and remote heartland
where 70% of licences are located.

Community radio continues to be a force in Australia’s
broadcasting landscape. Of the 75% of Australians, aged
over 15, who report listening to radio on a weekly basis,
62% listened to commercial radio, 31% to ABC/SBS radio
and 25% to community radio.

When asked why they listened to community radio, over
14,000 listeners cited specialist music programs (33%)
and Australian music programming/support for local artists
(32%) as their second and third choices. News and local
information was first with 47%. These reasons prevail
irrespective of the listener’s age or location.

The Community Broadcasting Association of Australia is the
peak body representing the sector. It currently has over 290
member stations actively broadcasting nation-wide. The
CBAA’s members include 85% of Australia’s permanently
licensed community radio stations.

(Source: www.cbaa.org.au/about)

.COM.AU

According to CBAA data -

THERE ARE
(25% OF THE POPULATION) LISTENING
TO COMMUNITY RADIO EVERY WEEK
FOR AN AVERAGE

. AN INCREASE OF 1 MILLION
LISTENERS SINCE 2006.

OF THOSE LISTENERS
TO COMMUNITY RADIO.

ARE BASED IN
AND

LISTENERS ARE AND
AND ARE SPREAD EVENLY
ACROSS AGE GROUPS — 15-24 YEARS
(19%), 25-39 YEARS (30%), 40-54
YEARS (23%) AND 55+ YEARS (28%).

(Source: McNair yellowSquares - ‘Community Radio Listener Survey 2024’)

IN 2024, THE CBAA REPORTED A
IN LISTENERS
COMPARED TO 2023.

The CBAA has set up two platforms that allow stations to
share content & programs. The Community Radio Network
(satellite) broadcasts specialist, one-hour programs
featuring news, issues-based stories and specialty music.
Stations can tap into the feed at any time and also send
program ideas and content for inclusion.

The Digital Delivery Network provides the same services
via an online App.
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One of the CBAA’'s most important initiatives was the 350

establishment in 2000 of AMRAP (Australian Music Radio

Airplay Project) as a distribution platform for artists, labels,

managers and publicists to upload current release singles, 300
EPs and albums.

Community radio programmers and presenters who

register are then able to access a digital copy of the tracks 250
for airplay or to add to their library. Over 860 of the 5,000

community radio presenters report programming country

music content.

200
It is impossible to overestimate the importance of AMRAP
as an outlet for independent country music releases before
streaming became dominant.
150
In 2018, 398 new tracks were made available to stations.
The artists involved covered the spectrum from established
to those making their recording debut.
100
IN 2024, THE NUMBER OF UPLOADS
HAD INCREASED SIGNIFICANTLY BY
50
Given the fact that music consumption is now dominated by 0

streaming services, it comes as no surprise that single track
recordings and releases are the preferred option for artists.

This is confirmed by a comparison of uploaded tracks over
the months January to March 2023-2025.

.COM.AU

331

298

2023

B SINGLES

2024

ALBUMS

2025

EPS

The AMRAP platform is dominated by independent artists,
many of them in the early/mid stages of their career.

The AMRAP and ABC Country figures are confirmed by
respected website/blog/podcast platform Sunburnt Country,
dedicated to promoting Australian country artists and

their music.

THEIR COMPARISON OF RELEASES

SENT TO THEM IN 2023 AND 2024,

CONFIRMS AN OVERALL
CONFIRMING NOT ONLY

THE
, BUT ALSO THE
ESTABLISHED EMERGED EMERGING
60 RELEASES 84 RELEASES 142 RELEASES
ESTABLISHED EMERGED EMERGING
76 RELEASES 184 RELEASES 507 RELEASES
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Reporting airplay as opposed to sales data has always
presented a significant challenge, but all credible, industry-
standard charts confirm country’s upward trajectory in
global and local markets.

US superstars Morgan Wallen and Luke Combs dominated
global charts in 2023, achieving historic successes.

Wallen had a break-out year becoming the first country
artist to top the Billboard end-of-year Hot 100 airplay chart
since 1981. He also had the year’s most streamed song on
Spotify and Apple Music, 5 of the top 50 streamed songs
on Spotify, 11 of the top 100 on Apple and 8 songs on the
Billboard Hot 100 (Taylor Swift had 4).

The dominance continued in 2024 with Wallen, Luke
Combs and Zac Bryan topping country and all-genre
charts, joined by emerging stars Shaboozey and Lainie
Wilson. Then of course we had cross-genre releases by
Post Malone, Jelly Roll and Beyonce taking country to new
audiences and levels of popularity.

.COM.AU

It has always been something of a genre in-joke, that with
the multitude of charts created by a range of organisations,
individual radio stations and ‘authorities’, almost anyone
can claim a No.1 or a Top Ten somewhere, sometime.

There is little cross-over between charts based on airplay
on commercial radio, streaming services and those based
on airplay on the community radio network where country is
a component of station programming.

The most widely regarded airplay charts are the weekly
and annual charts produced for media outlets The Music
Network and CountryTown websites.

They are based on AM, FM and DAB+ data gathered

by Radio Monitors from — the ABC’s 52 regional and 8
metropolitan stations including DAB+ ABC Country, the
48 stations in the KIX Country national network (FM and
DAB+ stations covering 22 regions), the 8 stations in
iHeart Country Radio’s DAB+ network, Triple M Country’s
3 DAB+ stations, 98.9FM (Brisbane), Nova Fresh Country,
Australian Country Radio and Big Country Radio.

The vast majority of the reporting stations are based
in regional areas, with the DAB+ stations mainly
capital city-based.

Radio Monitors is acknowledged as providing the industry
standard globally for determining airplay of recordings to
compile credible charts. The charts have been compiled
since the 90s, and as we used their data as the basis for
our reporting in 2019, their current reporting provides us the
ability to draw direct comparisons.

An analysis of the annual airplay data shared with us for
the CountryTown Top 50 Country Songs provides some
fascinating insights.

2020

During a year when international touring virtually ceased
during COVID-related border closures and travel
restrictions, Australian artists dominated the top 10,
occupying 6 positions including the top 4 (Morgan Evans,
The Wolfe Brothers, Brad Cox and Melanie Dyer).

ALTOGETHER, THERE WERE
) BY N
THE TOP 50 WITH
ON THE CHART AT
SOME POINT IN THE YEAR.

FOR THE YEAR, THE TOP 50 SONGS
RECORDED WITH
) BEING FOR THE
BY AUSTRALIAN ARTISTS.

OF THE SONGS WERE

WITH THE OTHER BEING

47

G20z elessny ul 1SNy Anuno)

Ke|duy pue seanemily


https://www.country.com.au/

2023

The fact that international touring regained momentum
post-pandemic was reflected in the annual chart.

The top three chart positions were occupied by US stars
Morgan Wallen, Luke Combs and Tyler Hubbard.

James Johnston occupied 4™ position with Kaylee Bell 6™,
The Wolfe Brothers 7" and Morgan Evans 9™.

OVERALL, THERE WERE
IN THE TOP 50,

THE TOP 50 SONGS RECORDED
"WITH THE
AUSTRALIAN SONGS REGISTERING
(37°%0) OF THE TOTAL.

OF THE AUSTRALIAN SONGS
WERE :
WITH OTHER BEING
.COM.AU

2024

The Top 50 airplay chart dramatically reflected the genre’s
growth as consistently reported across the sector, but also
highlighted an overall decline in local representation across
the genre.

TOTAL PLAYS WERE
ON-YEAR

THERE WERE

, A YEAR-

IN THE CHART,
BUT NONE IN A TOP 10 DOMINATED BY
US COUNTRY ARTISTS.

THE HIGHEST POSITION ACHIEVED
WAS

Although six Australian songs made it No.1 during the year,
the number plays for Australian songs fell to 33,928 a year-
on-year decline of 23%.

OF THE THIRTEEN AUSTRALIAN
ARTIST SONGS WERE
WITH THE OTHER
BEING

Radio Monitors, as well as detailing plays to compile their
charts, also records ‘impacts’. That is a measure of the
potential for a recording to reach an audience — based on
station plays and estimated station audience reach.

WHILE IT IS NOT POSSIBLE TO
DETERMINE WHO ACTUALLY LISTENED
TO A TRACK, THE POTENTIAL IMPACTS
IN 2024 COMPARED TO 2020

Yet another indicator of the genre’s growth.

However, the impact percentages confirm the year-on-year
decline in Australian artist airplay.

Impacts by Australian artists in 2020 were 38% of the total
recorded for the year.

In 2023, the Australian artist percentage was 39% of
the total.

In 2024, the Australian artist percentage of annual impacts
declined to 26%.
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So, although there has been a dramatic increase in the
number of Australian country recordings being produced,
especially by new and emerging independent artists, the
ability for Australian artists — not only country artists, to
gain airplay and traction in the marketplace is an ongoing
challenge in a market where 56% of recorded music
consumption in 2024 was sourced from the USA.

Little wonder then that APRA enlisted the support of
industry organisations (including the CMAA) and developed
an advocacy agenda (‘Music Votes 2025’) presented to
parties involved in the 2025 federal election. Central to

the campaign priorities were an emphasis on increasing
Australian artist voices on domestic and international
stages and media platforms, and local content quotas on
streaming platforms.

The Labor party fully endorsed the agenda. So we eagerly
await the outcomes!

.COM.AU

The decline in the presence of Australian voices in 2024
was underlined by the annual ARIA sales charts. In the
overall Top 100 album chart (all genres), there were
only three recordings by Australian artists, only one

in the Top 50, with Cold Chisel’s 50th at No. 44. At the
same time, country’s overall growth was highlighted
with 9 recordings by US stars in the Top 100 albums
(and an amazing further 11 by Taylor Swift!).

In 2019, Australian artists occupied 10 spots in the
annual Top 50 Country Album chart, with 3 in the Top
10 and 5 in the Top 20.

By 2023, there were 5 Australian albums with Brad Cox
the highest ranked at 30.

In 2024, there were only three, with Troy Cassar-Daley
highest ranked at 38.

Of course these are sales charts, but they confirm —
and help explain, the airplay data trend reported above.

In response to the declining Australian chart and
airplay voices, ARIA launched their ‘Amplify’ initiative
in August 2024.

So far, 350 Australian artists have been profiled with
‘good news’ stories and clips targeted at mainstream
media — The Today Show and The project, reaching an
estimated 630,000 Australians weekly on Free-To-Air TV.

/ Troy Cassar-Daley
MC Photography
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THE ACADEMY OF COUNTRY MUSIC

No report on country music in Australia - especially one

commissioned by the CMAA, would be complete without

reference to an initiative which is unique in the world of
country music.

SINCE THE SENIOR AND JUNIOR
ACADEMY OF COUNTRY MUSIC
PROGRAMS WERE ESTABLISHED,

(UNDER 18)

Hicpenl

EST 1997 « AUSTRALIA

.COM.AU

Soon after it was established in 1993, the Country Music
Association of Australia realised that the vast majority of
practitioners entering the industry were self-managed,
with little access to the information, mentor support and
networks necessary to inform their decision making and
progress their careers. Country was much more of a niche
genre then.

And so the organisation developed a plan.

In 1997, it aligned with TAFE New England to establish the
College of Country Music — as it was first named.

It would be an intensive, two-week residential course
held prior to our industry’s major gathering — the annual
Tamworth Country Music Festival.

In those early days, it was very much a case of trial and error
in terms of the course content. But one thing was clear.

THE THAT
HAVE ALWAYS BEEN
, WOULD BE AT THE
OF THE CURRICULUM.

The 25-30 students attending each Junior and Senior
program — with the help of group leaders/tutors drawn from
our most experienced practitioners, would create new,
original works which they would rehearse in three groups
and perform at a final Graduation Concert. Students in

a separate instrumental stream would form the backing
band. As well as working in their groups, all students
attend masterclasses/workshops where they receive
instruction in the craft of songwriting, music theory, vocal
and instrumental skills and a range of business/career
presentations to enable participants to better-plan their
future in the genre. Each year a number of industry experts
and our most prominent artists and songwriters attended
the program to share their skills, knowledge and insights.
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Based on the success of the Senior program, in 2002 it was
decided to establish a Junior College (Camerata) for those
under 18, in recognition of the fact that so many country
artists start their career journey in clubs and talent quests at
a young age.

We were also aware that many of them were being guided
by parents/carers/relatives who themselves often had little
experience or knowledge of the industry.

So, as part of the Junior program, a dedicated ‘parent’
course was developed for the adults who accompany each
young participant.

Although the Academy programs are only two weeks
(Seniors) and 10 days (juniors) long, the 10-hour days are an
intense and immersive experience requiring commitment and
dedication to the team-building ethos central to the process.

There is no doubt they act as a catalyst, inspiring participants
to further study, skills development and career goal setting.

THE PROGRAMS CREATE A
SIGNIFICANT ON
WHICH EACH YEAR'S GRADUATE
COHORT CONTINUES TO DRAW
FOR

AS THEY PROGRESS
THEIR PROFESSIONAL CAREERS.

.COM.AU

This is particularly so for those who have graduated from
the Junior to Senior Academy.

Many of the graduates — particularly those from regional,
rural and remote Australia, have not previously met.
They often talk about ‘finding their tribe’ and continue to
collaborate and support each other long after Academy.

Each year’s graduate network also includes the established
industry writers, performers and business people who
continue to mentor, interact and collaborate with each
student intake. Sometimes for years.
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SINCE THE ACADEMY WAS ESTABLISHED,
THE STUDENTS — SOME WITH LITTLE OR
NO PREVIOUS WRITING EXPERIENCE,
HAVE CREATED AT LEAST

, MANY OF WHICH
HAVE SUBSEQUENTLY BEEN RECORDED
AND RELEASED.

The Academy alumni includes many of today’s established
artists and rising stars who began their professional journey
at Academy - Sara Storer, Brooke McClymont and Adam
Eckersley, The McClymonts, James Johnston, Kaylee Bell,
Max Jackson, Gretta Ziller, Gabi Louise, Liam Kennedy-
Clark, Ashleigh Dallas, Kristy Cox, Sarah Buckley, Kylie
Sackley, Wade Forster, Travis Collins, Lyn Bowtell and
Amber Lawrence among them.

Each year, the Country Music Awards of Australia (the
Golden Guitars) attracts 600+ entries in some 15 categories.

The Top 5 finalists in each category are announced in
November, and winners of these prestigious, peer-voted
trophies are celebrated at the marquee Awards event as
the climax to Australia’s largest music event.

SINCE 2014, THERE HAVE BEEN
ACROSS THE GOLDEN GUITAR
CATEGORIES.

Academy graduates have enjoyed notable success.

.COM.AU

ALT ALBUM

CONTEMP ALBUM

TRADE ALBUM

ALBUM OTY

MALE ARTIST

FEMALE ARTIST

SONG OTY

BUSH BALLAD

HERITAGE

GROUP/DUO

VOCAL COLLAB

INSTRUMENTAL

VIDEO

NEW TALENT

BLUEGRASS

SINGLE OTY
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Graduates have enjoyed success in all peer-voted categories
including — Album Of The Year, Song of the Year, Male and
Female Artist of the Year, Single of the Year, Instrumental of
the Year, Bush Ballad of the Year, Heritage Song of the Year,
Vocal Collaboration of the Year, Video of the Year.

IN THE LAST TWO YEARS, GRADUATES
HAVE BEEN AWARDED

The annual Tamworth Festival also hosts Star Maker —
our industry’s most important talent search event.

150

120 —

58 (42%)

30 —

TOTAL GOLDEN GUITARS NO. ACADEMY GOLDEN GUITARS

.COM.AU

ALT ALBUM

CONTEMP ALBUM

TRADE ALBUM

ALBUM OTY

MALE ARTIST

FEMALE ARTIST

SONG OTY

BUSH BALLAD

HERITAGE

GROUP/DUO

VOCAL COLLAB

INSTRUMENTAL

VIDEO

NEW TALENT

BLUEGRASS

SINGLE OTY

TOP SELLING
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Established in 1979, it was developed specifically to assist
emerging artists to progress to a professional career. It
remains Australia’s premier talent search contest, with Its
most notable winner being international superstar Keith
Urban in 1990. Other topline artist to be crowned over the
years include Beccy Cole, James Blundell, Kaylee Bell,

Lee Kernaghan, Gina Jeffreys, Travis Collins, Max Jackson,
Brad Cox and many more.

Each year, Academy graduates feature prominently in the
Top Ten who battle for the annual title at the Tamworth
Country Music Festival.

The Academy (then College) enjoyed success in its first
year (1997) when new graduate Lyn Bowtell was named
the winner.

In 2025, recent Senior Academy graduate Felicity Kircher
was crowned the new Star Maker, succeeding fellow-
graduate Wade Forster, who took over from Gamilaraay
woman and graduate Loren Ryan who followed Max
Jackson, another ex-graduate.

OF THE LAST 24 STAR MAKER
WINNERS HAVE

SINCE 2013, GRADUATES HAVE FILLED
OF THE ANNUAL TOP TEN GRAND
FINALISTS AND HAVE

Although winning awards is important and we take great
pride in the accolades bestowed on our graduates over the
years, our primary focus has always been on providing the
inspiration, information and networking opportunities to help
aspiring artists take the first steps to a sustainable career.

We would never claim all the credit, but we know from our
yearly feedback, just how inspiring it is for graduates to find
like-minded souls who share their passion and commitment.

The numbers speak for themselves.

Of those qualifying by year of graduation —

OF ALL SENIOR ACADEMY
GRADUATES HAVE ESTABLISHED
OF AT LEAST

HAVE
HAVE BEEN

FOR

One of the most notable features of the Academy program
and a key to its success, is the number of ex-graduates
who return regularly to act as group leaders/tutors, guest
presenters, interns, and guest songwriters.

2003 graduate Amber Lawrence has been our business
and career planning mentor for many years and Lyn
Bowtell, our first Star Maker winner, has been the Director
of the Junior and Senior programs for the last 6 years.
Ashleigh Dallas, Beccy Cole, Melody Moko, Mickey Pye
and Liam Kennedy-Clark have all been group leaders.
Many others return regularly as guest presenters and
songwriters to share their stories and skills with students
attending Junior and Senior Academy programs.

Kaylee Bell
Ruby Boland
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In any one year, a large number of Australian country artists
travel to ‘Music City USA’, the widely acknowledged global
songwriting ‘capital’ for our genre.

THEIR FOCUS IS MOSTLY ON

AND THEY ARE ABLE TO CALL ON THE
ADVICE AND ACCESS THE NETWORKS
OF THE

AT ANY ONE TIME.

Several years ago, Golden Guitar winner (and Academy
graduate) Mark O’Shea joined the board of non-profit
Sister Cities of Nashville. Tamworth and Nashville had
officially partnered in 2013, so negotiations began re a
cultural exchange.

For the last two years, courtesy of funding from Sound NSW,
a Senior Academy graduate has been selected to spend three
weeks in Nashville, writing, recording and networking. They
are hosted on their visit by Sister Cities.

In return, SNC has sent us an emerging singer/songwriter to
attend Senior Academy and then perform during the Tamworth
festival. They are hosted by Tamworth Regional Council.

THE EXCHANGE HAS BEEN A GREAT
SUCCESS AND

AND THE
THROUGH FOR
SUPPORTING THE EXCHANGE.

There is simply nothing like the Academy of Country Music
anywhere in the world!

.COM.AU

James Johnston

/ Gympie Music Muster
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ARTISTS & FANS

FOR THIS PARTICULAR PROJECT,
WE SURVEYED

In terms of gender and age-groups, the number of
responders were balanced as they were in terms of those
providing metro and regional postcodes — especially
across the three most populous and ‘active’ country music
territories of NSW, Queensland and Victoria.

Where possible, we have compared the results we
analysed with those reported in 2019.

.COM.AU

In analysing the responses from surveys, we have filtered responses to focus on those we identify as ‘professional’
practitioners. That is those who spend 70% of their week concentrating on their music practice and generate 70% of their
income from that commitment.

TRAINING AND CREATIVITY

38% are self-taught. In 2019 it was 55%.

65% have had private tuition. In 2019 it was 48%.
There has been a significant increase (8% - 24%) of
those involved in TAFE/University courses, and also
those involved in industry-based workshops/seminars/

retreats (16% - 28%). 48 65

They perform across all types of country, with ?ﬁl}’,’gﬁ ®

contemporary country rock and Americana/Roots
recording the highest percentage (48%).

SELF-TAUGHT @

Whether they perform solo, in a duo or in a group, TAFE/UNI °
43% report performing 60+% original material.

Their own listening is eclectic, with Bluegrass, Traditional
Country and Americana/Roots recording the most

significant increases since 2019. ORI LT

Only 35% of those who write collaboratively have

a verbal or written agreement about royalty splits. 0O 10 20 30 40 50 60 70

The vast majority rely on APRA registration to identify . o019

the creators of works. 2025 PERCENT (%)
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INCOME 88% of artists reported that the balance of their music-
related income was generated by —

40% of professional artists don’t supplement their music FESTIVAL ®—+15%— Recorded product sales at gigs or from website — 10%
income but, where they do, 36% are supported by family Other merchandise at gigs or from website - 4%
members while 14% work casually outside the industry

. . %t Songwriting royalties — 8%
and/or receive a government benefit. CONCERT ®-+9% gwriting roy o

, . . Recording royalties — 3%
All of these artists generate 60+% from their music 29 of ‘A

practice/activity, with 87% reporting the figure at 80+%. PUB/CUB ®

In the last 12 months, they have averaged 8 appearances
at a local/regional festival, 9 appearances at an interstate 500 600 700 800
festival, 25 appearances at country music concerts

and 47 pub/club/bar gigs. The number of appearances . 20 2025 SO0 PBATET
represented a small increase on 2019 numbers.

88% OF

75% of those appearances have been paid and
ARTISTS

are responsible for an average of 74% of total music-
related income.

Artist payment have increased since 2019 across the FESTIVAL @ +117%-

event/venue categories for solo, duo and group artists,
but the increase has not been consistent — CONCERT PY +99%

Solo

Festival $610 to $700 (+15%) —— Ml RECORDED PRODUCT SALES AT GIGS OR FROM WEBSITE: 10%
Concert $650 to $710 (+9%) T SONGWRITING ROYALTIES: 8%
PUbIClub $520 10 $510 (-2%) 600 700 800 900 1000 OTHER MERCHANDISE AT GIGS OR FROM WEBSITE: 4%

Duo
W 201 2025 DUO PAYMENT :
Festival $750 to $830 (+11%) (®) RECORDING ROYALTIES: 3%

Concert $650 to $840 (+29%)

Pub/Club $600 to $650 (+3%)
Group

Festival $1,900 to $2,250 (+18%) FESTIVAL & +18%—

Concert $1,850 to $2,390 (+29%)

Pub/Club $1,140 to $1,360 (+19%) CONCERT ®— +29%

PUB/CUB ®+19%

1000 1500 2000 2500

B 2019 2025 GROUP PAYMENT ($)
.COM.AU
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RECORDED MUSIC

In the last 12 months, professional country music artists
recorded an average of 19 demo tracks and 15 for
commercial release. This represented a 20% increase
on 2019.

Half of tracks for commercial release were recorded in
a home/private studio, with 40% self-produced and 60%
with a producer.

70% were self-financed.
49% were self-distributed (gigs/website/digital aggregator).

43% were distributed by a third-party distributor/
independent label.

8% were distributed by a major label.

DISTRIBUTION
OF TRACKS

I SELF FINANCED: 70%
SELF-DISTRIBUTED: 49%
THIRD-PARTY DISTRIBUTOR/INDEPENDENT LABEL: 43%
DISTRIBUTED BY A MAJOR LABEL: 8%

.COM.AU

MARKETING & PROMOTION

The percentage of artists with their own website has
remained steady at 80%, but the use of all other digital
tools has increased since 2019 —

Facebook —91% - 100%
Instagram — 81% - 96%
YouTube Channel — 84% - 93%
Spotify Artist Page — 35% - 53%
Bandcamp Page — 23% - 42%
Soundcloud Page — 38% - 48%

75% of artists maintain the content themselves.

In terms of promoting gigs, artists use all available
channels but, compared to 2019, there has been an
increase in digital tools — especially Facebook and
Instagram, and a significant decrease in the use of
posters and flyers and paid advertising, especially in print
media (21% - 4%).

Facebook Events (93%), Instagram (70%) and Word of
Mouth (49%) were identified as the three most effective
promotional tools.

Artists are increasingly using analytical tools associated
with Spotify, Google and Apple Music to fine-tune their
promotion.

Community radio, particularly in regional areas, continues
to provide important exposure for country music artists,
although the increased availability of streamed content
on ABC Country and the KIX network has provided
increased exposure and airplay.

\
91 100
FACEBOOK o—
81 96
INSTAGRAM ——
YOUTUBE 84 9
CHANNEL ®
SPOTIFY ARTIST % >
PAGE L
BANDCAMP 2.3 2
PAGE |
38 48
SOUNDCLOUD AL
PAGE
20 40 60 80 100
B 2019 2025 DIGITAL TOOLS (%)
- -
o
P 4
P 4
V4
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BUSINESS STRUCTURE & AFFAIRS

75% of responders report being sole traders, with 15%
being in a partnership and 8% operating a company.

Only 22% of those in a partnership have a
formal agreement.

96% have an ABN, but only 37% are registered for GST.

38% employ a manager, 32% an agent and 45%

a publicist.

Since 2019, there has been a significant increase

in membership of professional associations and
organisations — APRA 92% - 100%, CMAA 71% - 92%,
Folk Alliance 6% - 21% and state music associations
15% - 26%.

The majority of artists have applied for local, state of
federal government grant, with recording (68%), regional
touring (52%) and Marketing/promotion (47%) being the
most popular categories.

36% report a successful application. An increase on the
26% success rate recorded in 2019.

B SOLE TRADERS: 75%
PARTNERSHIP: 15%
COMPANY: 8%

BUSINESS
STRUCTURES
OF ARTISTS

.COM.AU

HEALTH & WELLBEING

41% of artists report that their music practice has affected
their physical health (predominantly hearing). 25% self-
managed the issue/s, 44% sought medical assistance
and 31% took no action.

52% reported that their practice had affected their mental
health. An increase from the 43% recorded in 2019.

35% Self-managed, 40% sought medical assistance and
24% took no action.

Country music events and gigs continue to provide a safe
environment for artists with 75% reporting that they had
rarely (25%) or never (51%) felt uncomfortable or unsafe at a
country gig. There was almost no variation based on gender.

The small percentage who reported feeling unsafe or
uncomfortable, overwhelmingly identified an audience
member as the source of concern.

They either took no action (38%) or left the venue event
early (53%). Only 4% reported the incident to security or
venue staff or police (1%).

SOUGHT MEDICAL

W ssisTancE: 44%
HEALTH PHYSICAL HEALTH
EFFECTS OF AFFECTED: 41%
MUSIC
PRACTICE TOOK NO ACTION: 31%

SELF-MANAGED
THE ISSUE/S: 25%

MORE COUNTRY!

Artists were asked what would increase attendance at
country music events.

Cheaper accommodation — 89%

Increased airplay for Australian artists — 85%
More Australian artists at major events — 85%
More opportunities for emerging artists — 74%
Cheaper event tickets — 64%

Better event promotion/information — 51%
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As our recent ‘Valuing Australian Country Music 2025’
report documented, a recent global surge in the popularity
of the genre has been driven by the engagement of new,
young fans in unprecedented numbers.

Spotify reports Australia as having the world’s largest
percentage of country ‘discovery’ at 74%, and the second-
highest rate of genre engagement by Gen Z at 24%.

We were particularly keen to document attendee/fan attitudes and
consumption patterns across an age demographic that has not
previously been regarded as seriously engaging with the genre.

\WE HAVE THEREFORE FILTERED 2,000
ONLINE SURVEY RESPONSES TO
CONCENTRATE ON THOSE CURRENTLY
AGED AND THOSE

In terms of gender identity the number of responders

were balanced — 52% female, 47% male, as they were in
terms of those providing metro and regional postcodes

— especially across the three most populous and ‘active’
country music territories of NSW, Queensland and Victoria.

.COM.AU

COUNTRY LISTENING

In terms of what the younger fans are listening to,
Americana/roots recorded the highest preference at 59%,
but there was very strong support for traditional country
(55%), bluegrass (44%) and classic/modern country

rock (42%).

70% of responders reported that country listening
accounted for 60-70% of their total listening, while 42%
reported it at 80+%.

This was higher than that reported by those 60+
years who reported listening to jazz and classical in
greater numbers.

The younger demographic reported that on average
40% of their country listening was to music by Australian
artists. That percentage rose to 62% among older fans.

Not surprisingly, the younger demographic are fully
invested (86%) in the ability to stream a wide variety of
audio including commercial and public radio. They are
more likely to listen to country live at gigs (70%) than the
older audience (61%), but far less likely to listen music
from their own CD collection than was the case 5 years
ago (66% down to 31%).

In terms of discovering new country music, audio and
video on-demand again dominate —

RECOMMENDED
PLAYLISTS

LIVE GIGS

WORD OF
MOUTH

FACEBOOK

YOUTUBE

INTERNET/
STREAMED RADIO

INSTAGRAM

TIKTOK ﬁ

W 201
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RECORDED MUSIC

In 2019, the percentage of those in the age range purchasing
physical recordings was 82% compared with 89% in the
older demographic. When they did purchase physical
product, 50+% did so at a retail outlet. That percentage fell

to 29% in 2025, with vinyl purchases surpassing CDs and
digital downloads effectively disappearing.

Of the 82% who purchased physical product in the last 12
months the average spend per month was $27, with half
of those sales being direct-to-consumer sales at gigs or
from an artist website.

.COM.AU

THE STREAMING JUGGERNAUT

94% of country fans reported having at least one audio
streaming subscription in 2025. In 2019 it was 87%.

The most significant change has been in the increase
in the percentage having a paid subscription (88%) as
opposed to an ad-supported free subscription. In 2019,
paid subscribers were 77% of the total.

On average, this demographic spend $17.50
per month subscribing.

Interestingly, while the percentage who do not share
digital files has remained constant at 9%, the percentage
who do has increased from 20% in 2019 to 29%.

Word of Mouth (76%) is the dominant sharing
mechanism, followed by Facebook (63%) and Instagram
(59%). Sharing music via CDs has declined from 24% in
2019 to 8% in 2025.

Il WORD OF MOUTH: 76%
FACEBOOK: 63%
INSTAGRAM: 59%

SHARING
MECHANISM

ATTENDING GIGS

There are all sorts of motivations to attend country gigs.
According to this demographic the most important are —

FAN OF THE 85 91
ARTIST —o

73 |83
COUNTRY
MUSIC FAN

ENTERTAINMENT 72|83
- GOOD DAY/
NIGHT OUT

SPEND TIME 63 72

WITH FAMILY/
FRIENDS

TO FEEL
ENERGISED/
UPLIFTED

RELAX AND 39 55
ESCAPE
EVERYDAY
WORRIES

SHARED 33 47
EXPERIENCE
WITH LIKE-

MINDED PEOPLE

20 40 60 80 100
201 2025 (%)

We note with interest that while being a fan of the artist and
the genre is still important there is a growing importance
attached to a shared positive communal experience.
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LIVE MUSIC SPENDING

Across the last 12 months, our demographic on average
attended 4 major festivals, 4 small festivals, 7 concerts
and 14 pub/cub gigs.

Across that period, their average spending on tickets/
door entry was $123 per month on festival tickets, $89
per month on concert tickets and $62 per month on pub/
cub gig entry.

CPl increased by 6.2% (according to the Australian
Bureau of Statistics) between 2019 and 2025. The
increase in the average monthly spend for tickets and
entry across the period was 32% for Festivals, 28% for
Concerts and 12% for Pub/Club gigs.

During the same period patron ancillary spending at each
event and gig they attended increased by similar margins
compared to 2019.

When travelling to an event requiring an overnight stay,
46% of this demographic opted to camp, while 14%
stayed with friends and 20% stayed in a hotel/motel.
Unsurprisingly, only a small percentage (6%) used their
own caravan.

.COM.AU

150 —{(+21%)

120

(+22%)

90
(+18%)

60

30

FOOD & BEVERAGE

W FESTIVAL

(+15%)

CONCERT

(+14%)

(+11%)

TRANSPORT

PUB/CLUB

(+17%)

VARIANCE ON 2019

(+17%)

(+9%)

ONSITE RETAIL
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SPENDING IN THE COMMUNITY

As we noted in our major report, the majority of our major
country music festivals take place in regional cities and
towns and on rural properties. They are in most cases
‘destination events’ attracting significant numbers of
visitors from outside the hosting region. This tourism driver
is also in evidence for large stadium and arena concerts.

95% of our 2,000+ responders reported spending an
average of $95 per day either off-site or in surrounding
communities, often passed through on the way to and
from events.

COUNTRY — A SAFE SPACE

Country music creates a safe environment for fans.

93% of responders reported that they had ‘rarely’ (21%)
or ‘never’ (72%) felt uncomfortable or unsafe at a country
event/venue.

There was almost no variation based on gender.

The small percentage who reported feeling unsafe or

uncomfortable, overwhelmingly identified an audience
member as the source of concern.

They either took no action (58%) or left the venue event
early (27%). Only 6% reported the incident to security or
venue staff or police (2%).

.COM.AU

MORE COUNTRY!

Fans were asked what would increase attendance at country music events.

Cheaper event tickets — 69%

Cheaper accommodation — 54%

More international artists at major events — 51%
More Australian artists at major events — 38%
Increased airplay for Australian artists — 38%

More diverse venues - 38%

Better/more comfortable venues — 37%

More opportunities for emerging artists — 35%
Better event promotion/information — 34%

70

60

50 51

40

30

PERCENT (%)

20

10

I CHEAPER EVENT TICKETS

CHEAPER ACCOMMODATION

MORE INTERNATIONAL ARTISTS AT MAJOR EVENTS
I MORE AUSTRALIAN ARTISTS AT MAJOR EVENTS
I INCREASED AIRPLAY FOR AUSTRALIAN ARTISTS

e 34

MORE DIVERSE VENUES

I BETTER/MORE COMFORTABLE VENUES

MORE OPPORTUNITIES FOR EMERGING ARTISTS
BETTER EVENT PROMOTION/INFORMATION
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COUNTRY MUSIC FESTIVALS 2024-2025

EVENT NAME

National Folk Festival

A Night In Nashville

Ardlethan CM Festival

Australian Country Dance Festival
Balladeers Festival

Big Country Festival

Bingara Country Music Festival

Boots & Beach CM Festival

Casino Cow and Country Music Muster
Clarence River Country Muster
Cotton Capital Country Music Muster
Country Music Stampede

Dashville Skyline

Deni Ute Muster

Diesel, Rust & Dust

Dolly Festival

Drover's Run Country Music Weekend
Dusty Boots Music Festival

Good Old Days Festival

Gumball

Hartwood Campfires & Country Music

Hats Off To Country

.COM.AU

LOCATION

Canberra
Orange
Ardlethan
Tamworth
Barham

Berry

Bingara

Port Macquarie
Casino
Ulmarra

Wee Waa
Barham
Lower Belford
Deniliquin
Denman
Narromine
Jamberoo
Dubbo
Barellan
Lower Belford
Tambar Springs

Tamworth

STATE/TERR.  GENRE

ACT

NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW

Multi

Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country

EVENT NAME

Howlin' Country Music Festival
King Of The Ranges Bush Festival
Macksville Music Muster

Majors Creek Festival

Mundi Mundi Bash

Oracles Of The Bush

Ridin' Hearts Festival

Rusty Iron Rally

South Coast Country

Stock Route Music Festival
Tamworth Country Music Festival
Temora Country Music Weekend
Terara Country Music Campout
Thirroul Music Festival

Trundle Bush Tucker Day
Tumbafest

Tunes On The Turf

Under The Gums Festival
WeethalleCountry Music Muster
Wingham Music Festival
Australian Celtic Festival

Bectric Rocks

LOCATION

Newcastle
Murrurundi
Macksville
Majors Creek
Broken Hill
Tenterfield
Sydney
Macksville
Nowra
Dubbo
Tamworth
Temora
Terara
Thirroul
Trundle
Tumbarumba
Dunedoo
Gilgandra
Weethalle
Wingham
Glen Innes

Bectric

STATE/TERR.  GENRE

NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW

Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Multi

Multi
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EVENT NAME

Big Chill Festival

Blue Mountains Music Festival
Bluesfest

Butter Factory Blues & Roots
Cobargo Folk Festival

Coffs Harbour Buskers Festival
Cronulla Blues & Roots Festival
Dorrigo Folk & Bluegrass Festival
Folk By The Sea

Gulgong Folk Gathering

Henry Lawson Festival
lllawarra Folk Festival
Kangaroo Valley Folk Festival
Meatstock

Nimbin Roots Festival

Nundle Rocks

Scone Horse Festival

Sunset Bash

Sydney Folk Festival

Verandah Mini Festival
Barunga Festival

Top End Rock 'N' Rodeo Muster
Top Half Folk Festival
Australian Camp Oven Festival
Back To The Bush Festival
Ballads & Bush Yarns

Barra & Boots Music Festival

.COM.AU

LOCATION

Armidale
Katoomba
Byron Bay
Telegraph Point
Cobargo

Coffs Harbour
Cronulla
Dorrigo

Kiama

Gulgong
Grenfell

Bulli

Kangaroo Valley
Sydney

Nimbin

Nundle

Scone

Penrith

Sydney
Heathcote
Katherine
Berrimah

Ross River
Millnerran
Miles

Charlotte Plains

Lake Proserpine

STATE/TERR.  GENRE

NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NSW
NT
NT
NT
QLD
QLD
QLD
QLD

Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Country
Country
Country
Country

EVENT NAME

BBQ in The Bush

Big Red Bash

Bouilia Camel Races
Bouldy Bush Ballad Bash

Boyne Valley Country Music Campout

Camp Oven Music Muster
Capella Country Music Festival

Channel Country Muster

Charters Towers Country Music Festival

CMC Rocks Queensland

Country Fest

Country On Keppel

Crows Nest Country Music Festival
Dalrymple Country Music Festival
Drover's Camp Festival

EKKA Country Music Showdown
Festival Of Outback Skies

Get Bushed Outback

Gidgee CoalBush Ballad Awards & Festival

Gladstone Country Music Festival

Groundwater Country Music Festival

Gympie Music Muster

Hughenden Country Music Talent Festival

Lasso Country Music Festival
Lighthouse Country

Murgon Music Muster

Music In The MUIga

LOCATION
Thargomindah

Birdsville

Boulia
Bouldercombe
Ubodo

Mackay

Capella
Thargomindah
Charters Towers
Ipswich

Midge Point

Gt Keppel Island
Crows Nest
Charters Towers
Camooweal
Brisbane
Hughenden
Greenvale
Pittsworth
Gladstone
Broadbeach
Gympie
Hughenden
Eagleby

Burnett Heads
Murgon

Eulo

STATE/TERR.  GENRE

QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD

Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
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EVENT NAME

Nanango Country Muster

Neurum Creek Music Festival
Outback Sounds

Phil & Chris Coad's Country Muster
Pioneer Valley Country Music Festival
Reels and Railways

Roma's Easter In The Country
Savannah In The Round

Spirit Of The Bush Festival

Texas Country Music Festival
Thargool Country Music Roundup
The Gully Sessions

The Southern Trail

Unearthed - A Night in Eromanga
Way Ot West Fest

Widgee Balladeers & Country
Music Festival

Yellowbelly Country

Agnes Blues, Roots & Rock Festival
Airlie Beach Festival of Music

Big Sound

Blues On Broadbeach

Bony Mountain Folk Festival
Maleny Music Festival

Meatstock

Mitchell Creek Rock 'N' Blues Festival
Mt Isa Rodeo

NQ's Rock 'n Country

.COM.AU

LOCATION
Nanango
Neurum Creek
Charleville
Bundaberg
Mackay
Cunnamulla
Roma
Mareeba
Boondooma
Texas
Thargool
Thallon
Various
Eromanga

Winton
Widgee

St George
Agnes Water
Airlie Beach
Brisbane
Broadbeach
Bony Mountain
Maleny

Toowoomba

Kandanga Creek

Mt Isa
Mackay

STATE/TERR.  GENRE

QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD

QLD

QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD
QLD

Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country

Country

Country
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi

EVENT NAME

Tablelands Folk Festival

Warwick Junior NRA Rodeo

Warwick New Years Eve Rodeo
Warwick Rodeo

Woodford Folk Festival

Cobby Riverland Music Festival
Country By The River

Flinders Ranges Country Music Muster
Lameroo Country Music Festival

Port Pirie Country Music Festival

The Bend Country Music Festival
Warrina Bluegrass & Aciustic Roots Festival
Cradle Country Music Festival

Devil Country Muster

Tasmanian Music Tour w John Howie
Cygnet Folk Festival

Mount Roland Folk Festival

Burke & Wills Folk Festival

Citybound Country Music Festival
Country At Coomie

Country By The Bay

Gippsland Country Music Festival
Girgarre Moosic Muster

Goulburn Valley Country Music Festival
Guildford Banjo Jamboree

Hamilton Mini Country Music Festival
Horsham RegFest

Kyabram RV Country Music Festival

LOCATION
Yungaburra
Warwick
Warwick
Warwick
Woodford
Cobdogla
Murray Bridge
Port Augusta
Lameroo
Port Pirie
Tailem Bend
Wirrina

Leith
Smithton
Variuos
Cygnet
Sheffield
Mia Mia
Narre Warren
Coomealla
Frankston
Warragul
Girgarre
Mooroopna
Guildford
Hamilton
Horsham

Kyabram

STATE/TERR.  GENRE

QLD
QLD
QLD
QLD
QLD
SA
SA
SA
SA
SA
SA
SA
TAS
TAS
TAS
TAS
TAS
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC

Multi

Multi

Multi

Multi

Multi

Country
Country
Country
Country
Country
Country
Multi

Country
Country
Country
Multi

Multi

Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
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EVENT NAME

Lake Charlegrark Country Music Marathon

Man From Snowy River Bush Festival

Melbourne Muster

Molesworth Blues & Country Music Festival

Mount Beauty Music Festival
Mountaingrass

Music In The Vines

Myrtleford Mountain Music Festival
Newstead Live

Out On The Weekend

Out On The Weekend
Patchewollock Music Festival
Ridin' Hearts Festival

Riverbeach Country Music Festival
Sandford Bush Music Festival
Shepparton RegFest

Wangaratta RegFest

Whittlesea Country Music bFestival
Yarra Junction Fiddlers Convention
Alexandra Pro Rodeo

Brunswick Music Festival

CresFest

Cullulleraine Music Festival
Echuca-Moama Winter Blues Festival
Hinterland Music Festival

Leaps and Bounds

Maldon Folk Festival

.COM.AU

LOCATION
Minimay
Corryong
Scoresby
Molesworth
Mount Beauty
Beechworth
Macarthur
Myrtleford
Newstead
Ballarat
Melbourne
Patchewollock
Melbourne
Mildura
Sandford
Shepparton
Wangaratta
Whittlesea
Yarra Junction
Alexandra
Melbourne
Creswick
Cullulleraine
Echuca

Red Hill
Melbourne

Maldon

STATE/TERR.  GENRE

VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
ViC
ViC
ViC
VIC
Vic

VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC

Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Multi

Multi

Multi

Multi

Multi

Multi

Multi

Multi

EVENT NAME

Meatstock

Meatstock

Now or Never

Port Fairy Folk Festival

Pyrenees Hideout Festival
Queenscliff Music Festival

River Boats Festival

St Kilda Festival

Yackandandah Festival

Boyup Brook Country Music Festival
Chapman Valley Country Music Festival
Downunder Country Music Weekend
Jarranfall RegFest

Mandurah Country Music Festival
Manjimup Bluegrass Weekend
Mountain Country Music Muster
Muster Rodeo & Music Festival
Nambung Country Music Muster
Nanga Music Festival

Ord Valley Country Muster

Red Country Music Festival

Wyalkatchem Rodeo & Country
Music Sundowner

Fringe World
Nannup Music Festival

Strings Attached Festival

LOCATION
Bendigo
Hamilton
Melbourne
Port Fairy
Beaufort
Queenscliff
Echuca
Melbourne
Yackandandah
Boyup Brook
Chapman Valley
Bridgetown
Jarranfall
Mandurah
Manjimup
Amelup
Claremont
Nambung
Dwellingup
Kununurra

Karratha
Wyalkatchem

Perth
Nannup

Margaret River

STATE/TERR.  GENRE

VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
VIC
WA
WA
WA
WA
WA
WA
WA
WA
WA
WA
WA
WA

WA

WA
WA
WA

Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Multi
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country
Country

Country

Multi
Multi
Multi
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Live Music Australia (2019 — 2023) ‘Annual Ticket, Attendance and
Revenue Survey’
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Radio Monitors (2022 — 2025) Annual Hot Country Airplay charts
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Winarch Group (2024) ‘Australian Live Music Census’
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The CMAA grants permission for the content of the documents to be
reproduced/published without alteration or amendment.

© Country Music Association of Australia Inc 2025
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All Enquiries - dobenewton@gmail.com
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